TREND

BUYER PREDICTIONS: WHAT’S NEW FOR SS 2016

WEAR INTERVIEWED INTERNATIONAL FASHION AND FOOTWEAR BUYERS ABOUT THE COMING SEASON. THERE ARE TWO KEY QUESTIONS: 1. WHAT ARE YOU SEARCHING FOR AT UPCOMING TRADE AND DESIGNER CATWALK SHOWS? 2. WHAT WILL BE THE NEXT BIG TREND FOR 2016?

DARREN SKEY, HEAD OF MENSWEAR AT HARVEY NICHOLS, LONDON, UK
[bookmark: _GoBack]I’m intrigued to see what impact the new Men’s New York Fashion Week will have on the calendar and what talent it will showcase. With trends I think you will see less sports-inspired streetwear collections and a continuation of a more grown-up street vibe, which has been coming through this season. We have invested in the fusion of tailoring and sportswear, which has given a new lease of life to the traditional tailoring market and has made it more accessible and appealing to a younger customer.  Silhouettes have been getting looser over the last few seasons and I feel that this softer silhouette will continue into next spring.

JOEP JONGEN, OWNER OF GORILLI IN ROTTERDAM, NETHERLANDS 
I’m looking for new, refreshing and well-executed ideas. There are a lot of new brands and ideas out now and gaining a lot of attention, but most are quite lacking in a good quality of execution and production. Hopefully new brands will start paying more attention to this.

ALEX EAGLE, CREATIVE DIRECTOR AT THE STORE X SOHO HOUSE BERLIN, GERMANY
Our ethos at The Store is all about cohesive building blocks for a working wardrobe. Everything we select is beautifully produced and made to last. It’s anti fast-fashion, we aren’t driven by seasonal runway trends. That said, I am always looking for something that takes me by surprise, something unexpected, but not a fad. Beautiful fabric and fit is more important and this in fact has become an overriding trend. People are looking for consistency, to be able to buy now what they want to wear now, rather than planning for the season ahead. This takes its cue from menswear, and the way men dress, which underpins part of the womenswear aesthetic. 

Photocredit: Robbie Lawrence

RYO MIYOSHI, MANAGER OF 1LDK IN TOKYO, JAPAN
At upcoming shows I am seeking clothes with originality, ones that make you feel like their identity can only come from that brand. However, this is not just something as simple as novelty; it is looking for clothing that fits the modern Tokyo lifestyle and is thrilling. The next big trend will be Mode: clothes where you can feel their fashion and art qualities. 

LARISA KOLMYKOVA, OWNER AND BUYER AT AIR STORE IN MOSCOW
First of all, I'm looking for fresh ideas and new technologies. In my opinion today the main trends in the world are the ecology and technology. People, including designers, began to reflect on the use of new technologies in the production of fabrics and tailoring. New uses of the raw materials allow designers to create more practical, cheap and at the same designer clothes. The main stalkers in fashion for me will be always Comme des Garçons and Issey Miyake. These brands can create amazing things, thus practically do not use natural fabrics.

ANDREA BONVICINI, OWNER OF BONVICINI IN MONTECATINI TERME ITALY
We really like to search for special products that communicate emotions to convey to our customers. We like to surprise them even with small things; an accessory, a pair of sunglasses or a T-shirt. We like to propose things that sometimes come out of the globalization created by big brands. Bonvicini Fashion Gallery & Stores has a strong value given by many products that, according to our buyers, create diversity and trends. 

JEF COOPMANS, OWNER OF JEFF ANTWERP, BELGIUM
I always try to look for items that I would buy for myself. I think this is the best way to sell them to the customers, because it is then easy to be passionate about them. In this way there is also a connection between all the items. For men's fashion AW 2015 I saw vintage inspired jackets, a lot of them based on the 1960's & 1970's. Checked patterns from head-to-toe, also a lot of items inspired on London's funky 1960's. Besides the usual darker colors that never go out of style, there was still a lot of red and pink. For SS 2016 I expect soft and pastel colors and big patterns. Really fresh and fun looking clothes!

YUMI NAGAO, DIRECTOR AND BUYER AT SISTER IN TOKYO, JAPAN
In recent years it’s felt like periods have rebounded in shorter time spans. For example, as a backlash to relaxed styles there is a desire to wear heels, and in regard to the designer boom people want to mix in one-of-a-kind used items. For fashion, while being influenced by current periods and styles, new styles that spawn new periods are constantly being born.  It seems as if the new trend that will sublimate things going forward is something that combines different styles in a patchwork way to create a unique feeling of strangeness.  

CHARLOTTE KRASKA, HEAD OF E-COMMERCE & BUYING AT ANITA HASS, HAMBURG, GERMANY
Within the collections we are looking for the perfect blend of reworked classics, such as a stunning summer suit and wearable exquisite pieces that are super unique and will stand out in your wardrobe. While you go for investment pieces in winter, the summer season is about experimenting with many different trends. There is a new cool magic in the nomadic, urban collections we started seeing on the runway: bringing back cultural craftsmanship in a very feminine way and designers telling their stories like travel diaries. I think we will stick around with this "trend" for some time – it is so accessible to everyone and brings the runway to the high streets. 

PAOLA BASSOTTI, OWNER OF BILBOQUET, LIVORNO, ITALY
At the upcoming trade shows and designer catwalk shows we will look for new proposals that are stimulating for our customers; labels that have contemporary content, are feminine and modern. As for the next big trend, quite frankly I cannot answer this question, I don’t think the top range market can have large displacements, I think there will be a strong on-going regarding the young market, but then again a serious analysis is complex and I prefer to leave analysts to this task. 

ALLAN LAYANI, OWNER OF ALLAN JOSEPH, MARSEILLE, FRANCE
[bookmark: tran01][bookmark: tran02]For several seasons the industry has undergone an important transformation. The economic crisis changed purchasing behaviour and the various actors have difficulty in finding the energy to tell new stories creatively. We have to put product back at the centre of attention and slow down this hysteria of consumption to buy better, ask brands for transparency about their conditions of manufacturing, recreate a strong link between consumers and the product and make sure excellence always dominates in marketing. 
[bookmark: tran03]
RAVI GREWAL, OWNER OF STUARTS LONDON, UK
We already have quite an eclectic mix, but if I were to add anything new to our current offer, I would be looking for something that has its own USP and that will bring a new customer or become popular with our current clientele. It’s very hard to suggest new trends as there are so many around right now and fast trying to break through. Sports luxe fashion has been popular along with the appetite for more luxury expensive sneakers. However if I had to predict what I think will happen in coming seasons, I would put my money on interesting designer prints on silk shirts, which have been popular worn with off-white chinos or denim. It’s a cool look yet to go mainstream for men and done very well by the likes of Versace Collection right now. 
 
CHRISSY GOOSSENS AND ANGELA LAMBRIEX, OWNERS OF FEE CONCEPTSTORE, SITTARD, NETHERLANDS.
Our focus at FEE Concept Store + Cafe lies on clean-cut minimal designs, but we predict that the fashion styles of the 1970's are coming back. We're noticing a shift in shapes - skinny jeans are making room for wide legged trousers, A-line skirts and shift dresses are back on the fashion scene. Fitted shirts and tailored suits create a dapper look for both men and women. The color scheme is changing; natural colors are seen within the black and white palette. We're noticing warm tones of yellow, orange, red, green and brown. We personally love the 1970's style, this is definitely something we're embracing at FEE and in the labels we carry. We're sticking to our own style though, with minimal influences of current trends. 
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