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UNISEX: THE FUTURE OF FASHION
Esther Stein
AS MORE LABELS ARE MOVING TOWARDS UNISEX FASHION, THE LINES BETWEEN MEN’S AND WOMEN’S FASHION ARE GETTING BLURRED. A FLASH IN THE PAN OR AN HISTORICAL TURNING POINT?
In February, masculine women and feminine men took to the catwalk as Alessandro Michele, the new designer for Gucci, presented his first collection. Once the epitome of classic sex appeal, this label was suddenly experimenting with gender roles. The fashion industry was taken aback – and excited. And this clothes swap is not limited to boyfriend jeans and male handbags – androgyny is becoming a key topic in the fashion arena. Unisex fashion is minimalistic and experimental, cuts are generally loose, colours are muted, and there are no flashy embellishments. The look is timeless and ageless. 

Among the front-runners is the Canadian Designer Rad Hourani.  His designs were also on display in the pop-up space ‘Agender’ in London’s Selfridges this spring. Gender-neutral fashion sprawled over three floors during this two-month project, which Creative Director Linda Newson described as “As a test bed for experimentation around ideas of gender.” Alongside established brands, 40 new unisex labels were presented in a minimalistic setting. Among them: Nicopanda of Diesel designer Nicola Formichetti and the New York luxury streetwear label Hood By Air with designer Shayne Oliver: “When I am designing, I never think of a gender, I think of an attitude.”

This attitude should be reflected in the look-and-feel of the shop. Denim boutiques in the seventies were flirting with the unisex look, offering an array of jeans and shirts that only varied in their size and colour. Larger shops might consider dividing their range into three categories. This is already being done online: Not Just A Label offers unisex alongside womenswear and menswear, while the Personnel of New York online shop has an ‘everyone’ option. Comprehensible sizing is essential. Customers can use sizing charts, like the one offered on Rad Hourani’s online shop, to quickly find the right size for them. Is unisex the future? Industry experts are avoiding taking a clear stance but there is no doubt that a change in gender perception is pivotal right now. 

