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DUVETICA 
DOWN DEVELOPMENTS 

 Italian outerwear label Duvetica continues to develop its signature piece for AW 2015 with a new evolution on the concept of the down jacket. Extraordinary lightness defines the collection, where different length jackets protect and embrace the body. Attention to detail is paramount, such as an invisible zip that reduces the width of the sleeve, or hidden zips and pockets on reversible styles. Elsewhere, duffle coats are padded with comfortable quilted nylon lining and coats feature double-breasted fastenings and short and three-quarter lengths. As always, a defined color selection and the no-logo philosophy define the premium brand. 
www.duvetica.it  

GEOX
NEW DIRECTIONS

Italian shoe label Geox, notable for its development of the original breathable rubber sole, will present its SS 2016 range at menswear show Pitti Uomo in June, marking the brand’s return after more than a decade. This comes as part of the strategy that has seen the brand rejuvenating its ready to wear product and accessories. While keeping to the brand’s core values of combining technology and design, its offer is now much more refined, across both shoes and ready to wear, which Geox believes will bring big growth for the label. 
www.geox.com 

STRÖM 
READY TO WEAR
 
AW 2015 sees Swedish/American denim-based contemporary label Ström broadening its collection significantly. Ready to wear pieces, including leather jackets, oversized cardigans and menswear-inspired trousers will round out the brand’s denim offer, which has been making waves on the premium denim scene since launching for AW 2013. Designer Erika Strömqvist has previously worked with designers including Nicolas Ghesquiere and Ann Demeulemeester. She now applies her own Swedish roots to her designs for Ström, which is based in Los Angeles. Ström is currently available at speciality boutiques in the US and online.
www.STRÖMbrand.com

CONVERSE X WOOLRICH
The American sneaker and apparel brand Converse has launched a new collaboration within its premium line, alongside its other established collaborations with the Andy Warhol Foundation, Varvatos and Missoni. The exclusive models are created together with the American brand Woolrich for AW 2015 and are part of special editions designed for real fashion and brand lovers. Following the season’s trend of mixing styles and materials, the collection is conceived for cold winter days and the clean and sports line of the iconic Chuck Taylor model is combined with the warm and colourful wools of the historical outdoor brand. 
www.converse.com 

GOLA 
CELEBRATING 110 YEARS

The British footwear label Gola is celebrating its 110-year anniversary this year, making it one of the oldest British sportswear brands still in existence. Established in 1905, Gola started out as a sports goods manufacturer before going on to specialize solely in the sale of sports shoes. Today, it is a highly sought-after fashion footwear brand. A pop-up store at Fred Segal in L.A. in May marked the anniversary. Of course, this year will also see some special editions: for S/S, the Harrier 68, and for F/W, the Harrier 72, both of which are an homage to the olden days of Gola. Both models are part of the Made in England Collection and form the basis of the exclusive F/W collection.
www.gola.co.uk 

BOXFRESH
FOOTWEAR FOCUS

British streetwear label Boxfresh will be concentrating its energy and investment on its footwear offer for SS 2016, as it moves away from clothing. SS 2016 footwear will focus on interesting material mixes and unexpected details, with the brand looking to meet the needs of its 20-something consumer. Germany and the UK are key focus markets for Boxfresh, which will continue to invest in them for the next 12 months as well as develop further international markets. AW 2015 saw the brand introduce several new footwear styles, including the ‘Shepperton’ boot, with a leather finish and fur trim, while Boxfresh classic trainers were revised in new colours and premium materials such as waxed suede. Having started with humble beginnings on a London market stall in 1989, the brand has grown to become one of the world’s best-known streetwear labels. 
www.boxfresh.com 

[bookmark: _GoBack]STUDIO CRISTALLINI 
ANNIVERSARY CELEBRATION
2015 sees Italian showroom Studio Cristallini celebrate its 20th anniversary. To mark the important goal, the impressive showroom has decided to give itself a gift by renewing all of its interiors and whole corporate identity. Nuts & Seeds Agency is in charge of the creative direction and MORQ Studio curated the interior design project. 
www.studiocristallini.it 

GHERARDINI
COLLECTION FOR MEN
The Italian accessories label Gherardini launches its collection for men at Pitti Uomo in June. The Florence-based heritage brand, which is celebrating its 130th anniversary this year, is hoping to reach a male customer base with its expanded range of business bags and leather accessories. “Finally, we can devote our energy to men’s accessories. We see great potential in this portion of the market. More news will follow shortly,” said Managing Director Riccardo Braccialini of the brand’s new line. Since 2007, Gherardini has been part of the Italian Braccialini Group.
www.gherardini.it 

MARNI
MENSWEAR BY STAFF INTERNATIONAL
From early 2016, Italian label Marni’s menswear collections will be produced by Staff International, a subsidiary company of Renzo Rosso’s OTB Group. The arrangement is set to encompass the development, production, and distribution of clothing, accessories, and footwear. Until now, Marni has taken care of its own production. This was not an unexpected move: Marni has been part of the OTB holding company since December 2012, and in January this year, the childrenswear license went to fashion producer Brave Kid, also an OTB subsidiary. 
www.marni.com

SUN 68
NEW STORES
The Italian casual clothing and sportswear brand Sun 68 is celebrating its 10-year anniversary and continues to enjoy increasing success. Founded in 2005, the label started out with a vintage polo shirt and has built up a strong international customer base with over 1,300 active collaborations worldwide. A focus on new materials, new shapes, and the changing needs of consumers is central to the Sun 68 philosophy. The collection achieves a balance between wearability and tailoring, between classic and modern Italian design. In the last three years, the growing company has launched seven new flagship stores in Italy, among them the architecturally stunning stores in Brescia and Verona, which opened in 2014. Five more shops are planned for 2015, two of which have already opened in Modena and Cuneo.
www.sun68.com 

STRELLSON x REMS 182
The Swiss fashion and lifestyle brand Strellson Sportswear is working with the artist Rems 182. What may at first appear to be an unusual pairing is in fact a fascinating and exciting collaboration. The Italian graffiti artist, illustrator, and graphic designer has created four exclusive motifs for Strellson’s summer collection. “I appreciate Strellson’s urban spirit, which comes across the in the products,” said Rems 182. The Rems prints appear on a series of limited edition t-shirts, on the lining of various jackets, and as a jeans label. Accessories such as shoppers, rucksacks, and tablet sleeves complete this special edition line. Strellson has developed dedicated packaging featuring a Rems image for this line, and customers who buy one of these products also receive a print of one of the Rems motifs. The Rems 182 Collection is available online, in all in all Strellson stores, and from specialist international trade partners from March 2016.
www.strellson.com 

TOMMY HILFIGER
STORE OPENING IN BEIJING 
Tommy Hilfiger marked the 30th anniversary of his brand at the end of May with a visit to Beijing, China, where he opened events, including an edition of the Fall 2015 Hilfiger Collection runway show, and hosted the inauguration of the brand’s largest store in China. The new store, which occupies two floors and is located in Beijing’s prestigious In88 shopping center, will be the first Chinese store to present the Hilfiger Collection – the pièce de résistance of the Hilfiger range. The 500-sq-m space showcases the entire spectrum of classic American cool for which the brand is famous. Sportswear for women is located on the first floor alongside the Hilfiger Collection and accessories such as shoes and bags, while Tommy Hilfiger Tailored is available on the second floor, along with the men’s sportswear collection. The store design is a successful mix of American tradition and modernity. On one end of the spectrum, the space is characterized by the inclusion of valuable antiques and vintage furniture. On the other end of the spectrum, we find hand-made light installations and a large display window with a high-resolution digital screen showing the most recent Tommy Hilfiger advertising campaigns. “Since we entered the Chinese market, it has been an important region for the expansion of our global business,” said Daniel Grieder, CEO, Tommy Hilfiger. “Today, with our solid foundation of over 100 stores across the country, we are able to embark on a number of exciting strategies focused on unlocking the growth potential, sharing our all-American heritage, and expanding our brand presence and business.” There are 1,400 Tommy Hilfiger stores worldwide, including seven flagship stores, in over 90 countries.
www.tommy.com  


DEBENHAMS’ NEW MOSCOW STORE
RUSSIAN EXPANSION
Debenhams is set to open a three-story flagship store in Moscow`s mall Aviapark in the second half of 2015, its second store in Russia. Besides the clothing and accessories the 8,400 sq meter store includes a cafe, perfumes, cosmetics and home wares. The design of the new Debenhams is unique, but the main concept was taken from the Debenhams design on Oxford Street, where light and space play the key roles. The department store features its own brands along with global designers. Some of them will be represented for the first time in Russia.
www.debenhams.ru 

CREATIVE FUTURES
LONDON’S NEW FASHION EVENT
The debut edition of Creative Futures London, an annual summit held by global trend forecaster WGSN and i2i Events, took place last month in the UK capital with WeAr as a media partner. Held at No.11 Cavendish Square, the event centred on creative disruption and how to unlock it in a fashion organization. Discussions spanned topics from business models, digital innovation and creative design to consumer engagement. Among the list of speakers were fashion companies such as Calvin Klein, inc, Kate Spade New York, Boxpark and Avenue 32. 
www.creativefutures.co.uk

MACKINTOSH
NEW DIRECTIONS
Luxury British outwear brand Mackintosh heralds a new era in 2015, as it expands its fashion offer. Sophie Wright, International Sales Manager, told WeAr: “AW 2015 sees somewhat of a re-launch for, as Mackintosh elevate the brand in to the luxury market. They continue to produce their traditional rubberised raincoats, hand made in Scotland for over 200 years, but now with a more polished aesthetic and slim fit. In addition, the Mackintosh line now includes wool, cashmere and down outerwear, and is soon to be developed in to a full ready to wear collection.” 2015 will also see the opening of a new Mackintosh flagship store on London’s Conduit Street.
www.mackintosh.com 

HAPPY SHOP
BERLIN RE-OPENING
Happy Shop in Berlin re-opens this month as a brand new concept store, Happy Shop Global Alliance. Located at Torstrasse 67, 10119 Berlin, the re-opening has been much anticipated, with brands clamoring for concession space in the new concept space, to the point where the store even held open call days during May for brands to pitch their ranges. The new store offer includes international fashion, homeware, cosmetics and beauty, jewellery, floral design, art, a café serving coffee and juices and a member’s bar. 
www.happyshop-berlin.com 
PREMIÈRE VISION 
THE SOURCING CONNECTION
Fabric show Première Vision will present ‘The Sourcing Connection’ at its next edition, a new selective event providing international sourcing solutions. Taking place from 4th till 6th of September 2015, in parallel to ‘Made in France Première Vision’ and ‘Première Vision Manufacturing’, the addition of the 3rd show seeks to cover all the major global supply areas for textiles and apparel. The aim is to offer a selection of the industry’s most qualified manufacturers with a selective and comprehensive presence comprising the three shows.
www.premierevision.com
PURE LONDON
PREMIUM FOOTWEAR
UK womenswear show Pure London has joined forces with premium footwear expert and retailer Gerard Levy to launch a new ‘Premium Footwear’ area at its upcoming summer edition, taking place from August 2nd till 4th 2015, at London Olympia. The premium footwear brands will complement the over 100 existing footwear labels exhibiting at the fair. Several brands confirmed are: Camper, Castell, Megumi Ochi, Lili Mill, c.doux, Alberto Zago, Chie Mihara and Homers.
www.purelondon.com 
BREAD AND BUTTER
KIDSWEAR ADDED
Berlin trade show Bread and Butter has announced details of a new kidswear show as part of its offering for the SS 2016 edition. Cookies, the title of the show, will be part of Bread and Butter as it returns to Airport Templehof in Berlin from July 7-9. It will have a space of 5,000 sq meters and include children’s fashion, shoes and accessories as well as maternity clothing and lifestyle products.
www.breadandbutter.com 
CIFF COPENHAGEN
NEW RETAIL CONCEPT
For the SS 2016 edition of CIFF, the Copenhagen trade show will introduce a retail space for brands to show their collections directly to consumers. The pop-up space will be accessible via a separate entrance to the Bellacenter location than the main trade show. For the first time, Copenhagen shows CIFF, CIFF Raven, CIFF Kids and Revolver will also unify their dates for SS 2016. The fairs will take place from August 5th to 7th, alongside Copenhagen Fashion Week. 
www.ciff.dk 
CPM
COLLABORATION WITH WEAR MAGAZINE

From 2 to 5 September, Moscow’s Expocentre Krasnopresenskaya will be home to fashion trade show CPM for the 25th time. 1,000 international labels will present their collections to an audience of Eastern European trade professionals. Exhibitors from Italy, Spain, and Turkey, to name but a few, will be presenting their S/S 2016 collections in large pavilions across a total space of over 50,000 m². South Africa will also make its debut at the show. One highlight of the fringe program will be the fashion show, which is taking place on the second day of the show in collaboration with WeAr Magazine. Participants include renowned brands such as Lacoste Footwear, Guess, and Handstich.


MUNICH FABRIC START
VIEW PREMIUM SELECTION

VIEW Premium Selection, the preview to Munich Fabric Start, is presenting a selected portfolio of pre-collections and collection developments from internationally leading weavers and suppliers on 14 and 15 July 2015. The key material trends and color impulses for the new season will be presented in more than 300 high-quality collections of fabrics, additionals and trimmings, denim and sportswear, and prints and patterns. VIEW provides the fashion and textile industries with a diverse range of information and inspiration at the earliest possible opportunity, giving attendees a head start when it comes to composing their collections. 
www.viewmunich.com

BLUE
GLOBAL DENIM SHOWCASE

Coterie in New York and Project in Las Vegas, both owned by London-based Media Giant UBM are giving the global denim market a new home with ‘Blue’, a project to inspire the denim market during Coterie in New York. ‘Blue’ is let and organized by Tony Chu, who was the marketing mastermind behind denim label Hudson, before he left last year to bring his experience to a broader spectrum of clients. The initiative, which is held in association with ISKO and WeAr Global Magazine, will be extended for the upcoming shows in New York and Vegas. In New York, leading denim fabric manufacturers will showcase their innovations and selected designers will create one ‘Hero Item’ each, inspired by a song of their own choosing. At the upcoming Project Show in Las Vegas, Flaunt Magazine was invited to inspire visitors with a special edition, highlighting selected styles from the show in print. 

HAWKSMILL DENIM CO.
NEW DENIM LAUNCH
Fraser Trewick, formerly UK distributor for Nudie Jeans, has launched his own denim line, Hawksmill Denim Co., going in to stores such as Selfridges and Oi Polloi in London and 417 Edifice in Tokyo this July. Trewick says: “Nobody was making a premium jean in Europe like they do in Japan, so I bought some old machinery from the U.S and started the process.” The range also includes jackets, T-shirts and loopback sweats. “It’s simple, highly crafted clothing inspired by vintage European workwear,” adds Fraser. 
www.hawksmill.com 
LAMINO BY NUDIE JEANS
SUSTAINABLE DESIGN
Proving that denim can be so much more than jeans, Nudie Jeans has teamed up with furniture producer Swedese to collaborate on a limited edition denim interpretation on the company’s Lamino chair. The chair’s untreated birch frame includes a few layers of orange coloured veneer as a tribute to the orange stitching of Nudie’s selvedge denim. The design comes in two variations of Nudie selvedge or a natural leather option. 50 euros from each chair sold will be donated to Amnesty International.
www.nudiejeans.com 
GAS OPENINGS PROGRAMME
NEW SPANISH STORE
Continuing its programme of store openings in the Iberian Peninsula, Italian denim label GAS has opened a new store in Spain near the Costa Dorada. Located at 12-14 Calle Sant Joan in Reus, one of the most popular cities in Spain, the 130 sq meter store follows the opening of GAS’s San Sebastian store last October. The building which houses the new store was built in 1908 and is decorated with stone motifs and metal balconies typical of Art Nouveau. 
www.gasjeans.com 
SAMSØE & SAMSØE
NEW DENIM LINE
Danish fashion house Samsøe & Samsøe has introduced its first full range of jeans for men and women for AW 2015. Made from premium European denim and finished with Italian trims, the jeans have a clean aesthetic that matches with the brand’s signature Scandinavian style. Various black and indigo washes are on offer, with fits including skinny and boyfriend for women and skinny and slim for men. 
www.samsoe.com
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