BUSINESS TALK

DENHAM’S INNOVATIVE RETAIL CONCEPT

In keeping with Amsterdam's famously down-to-earth urban culture and particularly with the village feeling of the city's 9-streets neighborhood, Denham has developed an innovative variation of its signature retail experience in its hometown. Amsterdam’s charmingly human-scale canal houses and intimately proportioned historic buildings can mean retail footprints throughout the area are limited - but not if you use a bit of imagination.  
[bookmark: _GoBack]Radiating from Denham’s central head-office and design studio in the 9-streets neighborhood, the brand has created a complete contrast to the traditional flagship store concept. The Denham team has developed a small suite of stores, which effectively "deconstruct" Denham's distinctive retail concept, integrating it naturally within the district. The five-store grouping includes shops dedicated to Men's Denim, Women's Denim, the Men's Collection and the Women's Collection as well as a higher-visibility Corner Concept Store with rotating features from each part of the brand. Aside from providing clear platforms for each product category, the cumulative experience encompasses an array of innovations including the Service Co., the 360 Fitting Room and a Coffee Corner. As well as immersing the customer completely in the world of Denham, the grouped store concept means that visitors to Amsterdam can’t miss the denim brand. This is an affordable, focused, risk free and more flexible way to spread a brand name and serve the customers better at the same time.

All images copyright Philip Jintes for Denham.
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