MARKET UPDATE
BUSINESS TALK

CAMPOMAGGI 
STEP INTO SHOES
[bookmark: _GoBack]SS 2016 marks an important debut for Italian accessories label Campomaggi, as the brand introduces a collection of women’s shoes for the first time. Nine styles are available, including flat leather sandals, flip-flops, clogs and 7cm wooden heels. Decorative details include studs in the shape of flowers or pyramids, while the soles are always dyed brown with the classic Campomaggi logo in leather. 
www.campomaggi.it 

ISETAN MITSUKOSHI 
PARIS STORE OPENING
In the winter of 2015, Isetan Mitsukoshi will open a new shop in Paris. The location will be on the first floor of the Maison de la culture du Japon à Paris (Japanese Culture House of Paris) and it will encompass about 87 square meters. Since 2011, Isetan Mitsukoshi has been introducing special traditional craftsmanship and creations via its JAPAN SENSES campaign. In 2013, it opened a pop-up store in New York for a limited period of time. Going forward, it is considering opening small-scale shops as a way to offer a new value proposition for mature markets in places like Europe and America. The Paris store will serve as a pilot shop for the purpose of information gathering and dissemination. 
www.imhds.co.jp 

MORESCHI 
WALKING PLEASURE
As part of its 70th anniversary, Moreschi will start to celebrate the event with a special exhibition at the Triennale in Milan from 15th September to 4th October 2015. Walking Pleasure will be a multisensory installation telling about the meaning of the ‘Moreschi walking’, which has been the mission of the Italian shoe brand since 1946. It is an interactive journey through the brand’s history, starting from the headquarters in Vigevano and going worldwide. At the end of October the company will also publish a coffee table anniversary book. 
www.moreschi.it 

SMITH’S AMERICAN 
CAPSULE WITH MICHELA GOLDSCHMIED
Heritage American workwear brand, Smith’s American, founded in Brooklyn in 1906, has launched a new capsule collection with Michela Goldschmied, wife of the ‘Godfather of Denim’, Adriano Goldschmied. The range includes not only a selection of jeans and overalls in different fits, colours and washes, but also lightweight Italian fabric jumpsuits with plenty of zips, and a chic caban style jacket. Michela Goldschmied says: “I’ve mixed the workwear concept with more classic and feminine styles. Things that when you wake up in the morning you just want to put on.”
www.smithsamerican.eu 

SHINOLA
DOUBLE RETAIL SPACE IN LONDON
U.S brand Shinola is doubling its retail space on London’s Newburgh Street this autumn after a successful first year of trading. The new store will occupy two floors totalling 1,355 square foot, and will carry a fuller selection of Shinola’s desirable bicycles, leather goods, watches and bags. Shinola was founded as a small-scale shoe polish manufacturer by the New York-based Shinola-Bixby Corporation in 1907. Business boomed and the company is so well known that it is frequently referenced in popular culture, including songs and films.
www.shinola.com 

ELEVENTY 
NEW YORK SHOWROOM
Italian fashion group Eleventy has opened a new 4,000 square foot showroom in Bryant Park Studios, New York. The displays of the showroom have been produced in Italy by architect studio Parisotto + Formenton, providing the setting for the Eleventy men’s and women’s collections. The group operates in the United States with the company Eleventy USA, a joint venture with US investors. By the end of 2015, plans are in place for Eleventy USA to open a flagship store in New York’s Soho district and a shop-in-shop in the Bloomingdale’s 59th Street department store.
www.eleventy.it 
CHANEL
MADEMOISELLE PRIVÉ
Chanel is bringing French glamour to London this year, as the Saatchi Gallery will host a unique Chanel exhibition called ‘Mademoiselle Privé’ debuting on October 13th 2015 until November 1st 2015. During the three weeks, the exhibition will showcase over three floors of the Saatchi Gallery Chanel’s history in Haute Couture, the newly reissued 1932 ‘Bijoux de Diamonds’ high jewellery collection and the fine jewellery created by Coco Chanel herself. Also, Chanel’s iconic Chanel No5 fragrance will be emphasised.  
www.saatchigallery.com
C.P. COMPANY
40 YEARS
WeAr wishes a very happy 40th anniversary to C.P.Company, which kicked off its celebrations at this season’s Pitti Uomo with a retrospective showcase of 40 jackets from its history. Also to mark the occasion, the brand’s iconic "Goggle Jacket" has been realized in three new fabrics, thanks to a collaboration with Italian textile companies ITS Artea - Gruppo Colombo, Limonta and Samsara for Dream Lux. Only 40 numbered pieces will be made for each style. Each represents a key aspect of C.P.Company from its history to its pioneering textile developments to its innovative and experimental nature. 
www.cpcompany.com 
INVICTA
EYEWEAR CAPSULE
The iconic Italian label Invicta, founded in 1908 and famous in the 1980s for the ‘Jolly’ backpack, has launched a new capsule collection of eyewear in partnership with Italia Independent. The collection is made of two models, distributed by Facib Spa: one for woman and a unisex style. Textural mixes and the two iconic colours of the brand (blue and red) are the key characteristics, while the sentence “Unique Edition For Invicta” is the personalization in the temples of glasses. 
www.invicta.it

BALDININI
ESHOP AND CAPSULE COLLECTION
The Italian brand Baldinini, recognised worldwide for high-end footwear, has launched a new e-shop project with the ecommerce company Triboo Digitale. The store serves 38 countries and offers shoes for men and women, travel goods, accessories, bags and fashion items. The company has also launched ‘Gimmy Baldinini’, a capsule collection story told in 25 models. Among them are sculptural heels; coloured patent styles with black-lacquered stiletto heels; grand evening styles in fringed satin, studs and black diamonds; Chantilly lace styles with appliquéd Swarovski crystals and metal cages and ankle-length sandal boots.
www.baldinini-shop.com

MAISON KITSUNÉ 
PARIS FLAGSHIP
After opening a store on Paris’ rue Condorcet in January, Maison Kitsuné recently opened its fourth store Parisian store and the brand’s largest flagship in the world to date, in a 200m2 space in the North Marais neighbourhood. In the minimalist store that welcomes male and female collections, items are to be delicately hanged within an elegant and light décor. A grand staircase, enhanced with marble pieces of red and green shades and signed by British designer Max Lamb, leads to the Café Kitsuné coffer shop for a relaxing moment in a chic and retro atmosphere.
www.maisonkitsune.fr 

KYIV TSUM
RE-OPENING
2016 will see the re-opening of TSUM in Kyiv, Ukraine, which has been closed for reconstruction since 2012. Esta Holding Company purchased Kyiv TSUM in 2010 and the company has invested over USD 100 million in the project and engaged the best consultants in the world for the project. The reconstruction is to comprise the sales area to 23,500 square meters. TSUM Kyiv includes eight floors offering fun activities. Six floors will present 300 brands, including medium and premium segments of the following categories: men’s, women’s and children’s clothes, shoes, accessories, household goods and toys. The first 3,200 square meter Ukrainian food hall, divided into 25 food departments, will occupy the 6th floor. The 7th floor of the department store will host several cafes, bars and restaurants. 
www.tsum.ru 

JIMMY CHOO X MOON BOOT
CAPSULE COLLECTION
Luxury British footwear and accessories label Jimmy Choo has launched a collaboration with Moon Boot as part of its Cruise 2016 collection. The iconic Italian winter boots label has worked with Jimmy Choo on a capsule range of seven styles, with premium textiles such as shearling and fox fur. The boots will be available from October 2015 in premium department and speciality stores, as well as in Jimmy Choo stores and via Moon Boot and Jimmy Choo online.
www.jimmychoo.com  / www.moonboot.com  
CHRISTIAN DIOR
VANCOUVER OPENING
Christian Dior has opened its first retail stand-alone boutique in Canada at the Hotel Vancouver in Vancouver, British Columbia. It is the brand’s largest boutique in North America. Inspired by the brand’s original Paris Flagship design, it features two floors: accessories, bags and fine jewellery on the first and ready-to-wear, eveningwear, shoes and a VIP fitting room on the second. It also offers a modern yet timeless twist through commissioned works: a cosmic ceiling glass, a stainless steel and quartz table, and a marble and bronze antique fireplace comprise amongst other luxurious features. 
www.dior.com 

R-FIFTEEN
NEW LAUNCH
Designer Robert Rodriguez has launched a new label, R-FIFTEEN, with the first collection for resort 2016. As the creative director, Rodriguez has played with new silhouettes and proportions for the sophisticated new label, which is categorized as ‘advanced contemporary’ for its elevated designs and modern approach. ""Effortless" came to mind in creating R–FIFTEEN,” Rodriguez told WeAr, “I wanted to create a well–balanced collection with a strong point of view and great sense of style.” The collection is available to view in the label’s New York showroom, with price points ranging from $345 to $1595. 
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