BUSINESS TALK

WP LAVORI IN CORSO
STORES EXPANSION
WP Lavori in Corso is set to open six Woolrich stores in Europe in 2016, as the company edges towards its objective of 58 Woolrich stores in Europe and Russia by 2020. Before the end of 2015, Woolrich stores are also set to open in Amsterdam, Warsaw, Berlin and Boston. Additionally, the WP Stores network, which celebrates its 30th anniversary this year, will continue to expand its current 12 boutique portfolio in Italy and other selected fashion capitals. WP Stores previewed its 30th Anniversary BlueBlack Collection at Pitti Uomo in June, featuring limited-edition products by the company’s brands, including Barbour, Baracuta and Spiewak. 
www.wplavori.com

GUCCI
SALES GROWTH 
Italian luxury fashion house Gucci has reported sales growth for the first time in almost two years, with a 4.6% rise in the second quarter of 2015. The sales growth was driven chiefly by higher tourist demand in Western Europe and Japan. Sales in directly operated stores increased by 3.1% over the first half of 2015. Meanwhile, the brand has also launched its first restaurant, 1921 Gucci in Shanghai. Named for the year that the fashion house was founded, the restaurant is located in IAPM luxury shopping mall and only accessible via an elevator inside the mall’s Gucci store. 
www.gucci.com 

HERMÈS BIRKIN
CALL FOR CHANGE
British actress and singer Jane Birkin has asked French fashion house Hermès to remove her name from its iconic Birkin handbag. This follows an investigation by animal rights group PETA into alleged animal abuse at facilities in Texas and Zimbabwe which supply crocodile and alligator skins for Hermès’ bags and accessories. The Birkin bag is an international status symbol, created in the early 1980s and selling for tens of thousands of euros. Hermès has responded that it is “equally shocked” and will investigate the facilities where the PETA footage was taken, stating: “Hermès imposes on its partners the highest standards in the ethical treatment of crocodiles.” 
www.hermes.com 

GAASTRA
NEW LINES
SS 2016 sees nautical lifestyle label Gaastra present its most complete collection to date, as the brand expands with two new lines. The men’s and women’s brand, which originated in the Netherlands in 1897, introduces the Breton Yacht Club line this season, updating classics like the Pea Coat and an emphasising ‘cut and sew’ pieces with a nautical feel. Further, the Sailmaker line is also new, where Gaastra’s traditional yacht heritage really comes through; via sun-weathered fabrics and details like rope. These two lines sit in addition to Gaastra’s sports and footwear lines, which are renowned for their balance of fashion and function. 
www.gaastra.eu 

AMERICAN VINTAGE
ANNIVERSARY CELEBRATIONS
American Vintage reaches its 10th anniversary this year, with celebrations including a travelling photography exhibition that kicked off in June in Paris and will visit Europe, the Middle East and Asia. The brand has also created an anniversary collection with 10 young French designers, which will be available from mid-September in a selection of American Vintage stores worldwide. The brand has 150 of its own boutiques and 1,500 sales outlets globally. Looking to SS 2016, American Vintage plays on a bohemian theme, with lightweight fabrics and oversized, floaty cuts. The denim range broadens, including new raw vintage jeans and traditional work overalls. 
www.americanvintage-store.com 

JACOB COHËN
NEW HEADQUARTERS
Italian denim label Jacob Cohën has moved its commercial headquarters to a new showroom space at Via Morimondo 27 in Milan. Occupying a two storey 1500 metre square building, the headquarters have been designed by the international studio Area 17 Architecture & Interiors who also designed some of Jacob Cohën’s flagship stores. The new space opened with the SS 2016 sales campaign, but will officially be inaugurated at the end of September 2015. Jacob Cohën has a distribution network of around 1,200 boutiques globally as well as flagship stores in Italy, France, Monaco, Belgium, Russia, Japan and Doha in the Middle East. 
www.jacobcohen.it 

LA MARTINA
PRO SHOP
La Martina has debuted a new digital concept, ‘Pro-shop’, an interactive experience to support retailers by engaging consumers with product. Sensors are placed in products and when customer engages with the item, a touch screen is activated to display product information. “This initiative is built on a double strategy”, explains Enrico Roselli, CEO of LM Europe. “On one hand, it gives us the opportunity of supporting trade in increasing the sell out, and on the other, it gives us the possibility of starting an emotional and interactive dialogue with the consumer.” The concept debuted at Pitti Uomo and will be spread worldwide through all the La Martina stores.
www.lamartina.com

SIWY
SS 2016 FILM
US denim label Siwy has produced a short film to promote its SS 2016 collection. Shot by Kaya Verruno, the atmospheric video features actress and model Faith Picozzi, along with music from up and coming Los Angeles band The Palms with their single ‘Push Off’. Picozzi is shown modelling a variety of Siwy denim pieces, including jeans and shorts, from waking in the morning to frolicking in the surf at the beach. The film can be viewed at https://youtu.be/JRbyGn0rvuU.
www.siwydenim.com  

CALVIN KLEIN
NEW FAVOURITES
Calvin Klein Collection has reinterpreted American classics for SS 2016, from the iconic stonewashed denim jacket and jean, which comes in an engineered jacquard and bonded cotton, to staple T-shirts which are updated in laminated jersey and metallic nylon. Traditional sportswear pieces are also updated with technical elements such as Velcro attachments (pockets, straps and waistbands), which can be interchanged. Classics also play a key role for the Calvin Klein Jeans collection, where T-shirts and hoodies come with the brand’s logo and staple denim jeans come in a variety of fits and washes for that definitive American look that never goes out of style.
www.calvinklein.com 

LIEBESKIND
VEGETABLE CRUST
SS 2016 sees Liebeskind launch a new handbag line, Vegetable Crust. All of the models are brand new for the German label, including Gaya, a bucket shape bag, Diva, a handle bag, Alissa, a backpack and Maillin, a cross-body bag. All are made of 100% cow leather and available in a variety of soft and restrained colours, such as light blue and peach. Wholesale prices range between €46 and €88 for bags, while small leather accessories including purses, a card case and a key holder start from €5.90. Delivery dates for stores are between December-January and February 2016.
www.liebeskind-berlin.com 

[bookmark: _GoBack]HANDSTICH
RACING PARTNER
German lifestyle label Handstich has announced a new partnership with world renowned racing driver, Timo Glock. Handstich is now a sponsor for Glock during the upcoming racing season, working in co-operation with him as a brand ambassador. Handstich managing director André Berger tells WeAr, “This co-operation with Timo Glock will increase brand awareness for Handstich as well as emotionalise the brand.” 
www.handstich.de 

KUYICHI
NEW CRAILAR FLAX DENIM
Since 2001, the denim brand Kuyichi has been a pioneer in the field of eco-jeans. The company uses certified organic cotton and operates under fair-trade conditions. Since the label was founded, organic denim has been constantly improved and today Kuyichi also works with sustainable products such as spare denim, making use of leftover fabric from previous collections. Kuyichi’s latest offering is Crailar flax denim, made by Turkish denim manufacturers Calik Denim. The environmentally friendly fibre, very similar to cotton, drastically reduces the use of chemicals as well as water consumption. Crailar flax requires 99% less water than cotton and as a result it is considered the friendliest fibre on the planet. Kuyichi’s main collection for S/S 2016 introduced 3 styles made from Crailar flax – ‘Nick’ and ‘Chris’ for men and ‘Jenna’ for girls – which became immediate best-sellers. The range is being extended for the coming season.
www.kuyichi.com 

YMC
20th ANNIVERSARY
London based label YMC (You Must Create) celebrates its 20th anniversary this year, having grown from a small brand founded in 1995 to become an iconic unisex label today. Fraser Moss and Jimmy Collins founded the brand with wearable, functional and modern clothing as a call to arms against the mass designer branding in the UK fashion industry. The brand has worked on collaborations with creatives including photographer Paul Wetherell and artist Andy Jordan and is stocked all over the world by premium retailers, as well as selling through its own two London stores. 
www.youmustcreate.com    

WGSN
NEW PLATFORM
Global trend foresight business WGSN has launched WGSN Insider, a new digital platform featuring contributions from the fashion, interior, design and creative industries' “insiders.” The site is free-to-view and guest contributors include WGSN editors as well industry names from companies such as Net-a-porter.com, and the London College of Fashion. Sara McCorquodale, WGSN's senior editor, special projects is the editor of the new site, which also includes all of the content from WGSN’s previous blog.
www.wgsn.com/blogs
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