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FASHION PLAYERS HAVE STEPPED INTO THE TECH WORLD, PRODUCING TECHNOLOGIES THAT WILL CHANGE OUR PERCEPTION OF CLOTHING.  
In the near future, clothing will be a high tech tool for daily life, adjusting body temperature or connecting us with services, the environment and other people. Fibres and textiles have always had a key role in the creation of performance activewear and now luxury sportswear fashion brands are becoming more technical. 
Ralph Lauren is a prime example, with the Polotech shirt that allows tracking and streaming real-time biometric data directly to the smartphone. Meanwhile, the particular thermal conductivity given by the new Aluminia_Wearable polo from La Martina, added with special luminescent stripes, ensures safe movement at night.  Interactive jeans will soon be on the market, according to the new Project Jacquard launched by Google, which has made an agreement with Levi’s as its first official partner. The project allows for the possibility to weave touch and gesture interactivity into any textile using standard, industrial looms. 
In the last few years new brands have also started with wearables in outerwear, such as Teiimo’s heated leather jacket, with an integrated bluetooth system, microphone, speakers and cellphone charger. Or, the Navigate jacket from Wearable Experiments, which uses subtle vibrations that help you navigate cities like Paris, New York and Sydney. Pret-à-porter and couture collections like to add an emotional sense to the tech touch. CuteCircuit, using e-textiles for its haute couture and specialty projects, created the Hug Shirt, which allows wearers to send electronic hugs through sensors within the garment. It also created the infamous Twitter Dress, which is able to receive Tweets in real time. As seen in some of the latest catwalk shows, light is a particular source for communicating emotions and young brands are playing with glowing inserts, such as ElektroCouture, or using interactive fabrics changing colours in response to sounds, sunlight and water, such as Rainbow Winters. Beyond this, start-ups are experimenting 3D-technologies like Electroloom, which produced the world’s first 3D fabric printer, a new way to design and create the own garments by blasting a liquid fabric solution, mostly using cotton and polyester.
Meanwhile more projects are being developed and worldwide conferences are taking place promoting discussions about new opportunities, uprising ideas and business models, such as #Fashiontech Berlin organized by Premium Exhibitions. The future is now; it’s just a question of connection.
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