BUSINESS TALK

ROBIN'S JEAN 
NEW STORES
Premium denim brand Robin’s Jean has opened its eighth flagship store in Los Angeles at the Beverly Center, displaying high-end jeans, jackets, tops, accessories and footwear as well as a mix of avant-garde designer pieces. This is the brand’s third flagship store in Southern California, joining the Beverly Hills location and Laguna Beach. The layout and look of Robin's Jean's stores never fails to mirror the collection's cool biker-chic aesthetic but also reflects the style of each region they are situated in. Robin’s Jean is planning to open several new stores by 2017.
www.robinsjean.com 
BURBERRY
CONSOLIDATING LABELS
Burberry has announced that all of the brand’s diffusion lines will be consolidated under one label. The change will be finalised towards the end of 2016, and will see Burberry Prorsum (runway collection), Burberry London (trench coats and accessories) and Burburry Brit (causal collection) existing under the name ‘Burberry’ only, to offer a ‘more consistent experience,’ according to Christopher Bailey, Burberry’s chief creative and chief executive officer. Burberry also announced that it will be investing £50 million towards the opening of a new trench coat manufacturing and weaving centre in Yorkshire, to be debuted in 2019.
www.burberry.com
WANT LES ESSENTIELS X LIBERTY
CAPSULE COLLECTION
WANT Les Essentiels has debuted a capsule collection with Liberty Art Prints, taken from the archive of the famous London retailer. The collection is the first time that WANT Les Essentiels printed directly onto its Italian calf leather and organic cotton fabrics, which feature Liberty Art Prints across bag styles, including totes and backpacks. Blending tradition with modern style is the key, for example a paisley print from the 1850s comes in monochrome for an edgier look. The capsule is available from Liberty of London, WANT Les Essentiels and international retailers including Barneys New York (men’s).  
www.wantlessentiels.com
ISSEY MIYAKE
EXHIBITION
Designer Issey Miyake is to be the subject of an exhibition as the National Art Centre, Tokyo, running in 2016 from March to June. The exhibition, entitled 'MIYAKE ISSEY EXHIBITION: The Work of Miyake Issey', will span Miyake’s 45-year career, from 1970 to the present. The exhibition will be divided into three rooms and provide the most comprehensive insight into the Miyake legacy ever seen before, from his basic design principles to technological solutions.
www.nact.jp 

ZALANDO
EXPANDED HEADQUARTERS
Leading online fashion platform Zalando is set to open a new 100,000 square meter office campus in 2018, in the Berlin district Friedrichshain/ Kreuzberg. The campus will have space for around 5,000 employees, with a core seven-story building designed by Henn Architects, along with its current headquarters, which will be extended up to the new site. Work will begin in the second quarter of 2016.
www.zalando.com 

ACYNETIC
NEW LINE
Adriano Goldschmied, referred to as the ‘Godfather of Denim’ has launched a new project, Acynetic, which sees the legendary figure move away from traditional denim into knitwear styles that look like denim, but perform like activewear. Produced in China, the line does not contain any denim pieces, but instead focuses on comfort and stretch, inspired by the major trend for performance wear seen in recent seasons. Acynetic will have a very specialized distribution, with just a small number of US retailers to begin with. The product became available in December 2015, for S/S 2016. 
www.acynetic.com 

INDIGO PEOPLE
DENIM CRAFTSMANSHIP
Dutch denim label Indigo People continues its emphasis on craftsmanship and antique textile design for SS 2016. Traditional Japanese techniques are recreated this season, where patterns are tied onto the weaving yarns and then dipped into natural indigo up to 20 times, before the pattern is woven to the fabric by artisans. Silk is also used for SS 2016, to create two labor-intensive items, which can take up to five days to weave a single piece. Finally, handmade denim ties are introduced for men, manually cut and stitched, to dress up a denim look, or offer a casual touch to a more formal occasion.
www.indigopeople.net 

ABOUT BALTIC UNDERWEAR
EXCEPTIONAL QUALITY
Innovative Baltic-based underwear label About is a must-know brand when it comes to exceptional products. Divided into four segments, Classic, Business, Active and Trend, the brand presents different underwear collections, all with originally developed textiles, with unusual benefits. For example, basic cuts are enriched with antibacterial and skin-nourishing bees wax, while others have odour-neutralizing properties, or temperature monitoring yarns. Meanwhile, an interesting array of cuts and colours make for a highly sophisticated and stylish presentation. The products are aimed at customers aged 25+, and is positioned as a ‘progressive specialist brand’ orientated towards the European market. 
www.aboutunderwear.com 

DIADORA HERITAGE X BARNEYS 
LATEST COLLECTION
Diadora Heritage has unveiled a new, exclusive project with retailer Barneys New York, as the latest footwear brand to join Barneys’ on-going ‘BNY Sole Series’ project. Taking the ubiquitous Italian athletic shoes Diadora Heritage is well known for; the collaboration adds new contemporary details. Blue, gold and bronze are especially eye-catching, while perforations appear as diamond shapes alongside dynamic leather panels and full-grain leather lining. "We had an idea to make what’s typically only a detail on a running shoe the focal point of the collaboration,” says Chris Pepe, Barneys senior buyer of men’s footwear and creator of BNY Sole Series. “We chose colorways that you would typically find in a traditional sneaker as well as a fashion sneaker." The collection is available from Barneys New York.
www.diadora.com / www.barneys.com 

ECO PRK
SUSTAINABLE TECHNIQUES
Eco-friendly denim laundry ECO PRK is promoting its dedication to creating sustainable production processes. As the first eco-friendly laundry of its kind, it develops washes for private labels and its own premium brand-Tortoise Denim. Aware of the environmental impact involved in the traditional indigo wash processes, the team has created a process that eliminates the use of toxic chemicals. The garments are washed in the ECO PRK headquarters in Paramount, California, using its patent-pending #61698554 “Wiser Wash” technology. This method uses natural and biodegradable additives along with Ozone, eliminating the need for corrosive chemicals, using little water and still bringing that true vintage look. 
www.ecoprk.com 

CRASH BAGGAGE
NEW LINE
Italian luggage label Crash Baggage is launching a new line called BUMP, including a tote bag, a weekend bag and two backpacks, which can all be mounted on any Crash Baggage luggage. These new models will have Crash Baggage-style bottoms in 4 colour options and a body of a superb quality waterproof black nylon. There will also be a special leather body edition. The brand is also launching a new series of 2,700 limited edition pieces, inspired by military camouflage. Further, it hopes to open its first stores in Japan and China in the next 12 months. 
www.crashbaggage.com 

NOBIS
10 YEARS
Premium jacket label Nobis will celebrate its 10th anniversary in 2016, with the launch of its 10th Anniversary Collection for A/W 2016 taking place on Tuesday January 12th at La Limonaia, Florence, Italy. The event takes place during Pitti Uomo and is sparked by a global blogger initiative encouraging the Nobis audience to ‘embrace the elements’. The event will see ‘fashion and function come to life through a multitude of sensory outlets, capturing the ultimate Nobis experience,’ according to the brand. 
www.nobis.ca   

IPANEMA X STARCK
COLLABORATION
Brazilian footwear brand IPANEMA has launched a partnership with internationally renowned designer Philippe Starck. IPANEMA with Starck is a collection of elegant, modern and innovative sandals. It has four different models; available in 12 colours each. "The collection explores the territory of pure elegance coupled with an extreme minimalism," says Philippe Starck. Made available from December 2015 in a selection of top concept stores, including Colette in Paris, Alchemist in Miami and 10 Corso Como in Milan, it will be distributed in a selection of global multi-brand stores from January 2016.
www.ipanema.uk.com 

JANET & JANET
ETHNO POP COLLECTION
Italian womenswear label Janet & Janet has launched Ethno Pop, a new collection within its collection. The first of these collections sees a collaboration between the design team of Janet & Janet, SauveSimen, an atelier of interior decoration and Lap Architetti, a design studio. In the collection of shoes and bags there are strong graphics and colours, like multicolour printed African fabrics, overlapped by large dots. The prints come on leather, suede and neoprene and are applied to 10 pairs of shoes and four maxi bags.
www.janetandjanet.com 

MOA MASTER OF ARTS
PAINT IT 
Italian footwear label MOA (Master of Art) brings iconic artistic expression into its dynamic handcrafted sneakers, which are a perfect merge between edgy fashion and functional sportswear. For S/S 2016 Jackson Pollock’s drip paintings, Brassaï’s black & white photography and the bespoke Graffiti movement are main inspirations, next to Pop Art flavoured scribbles and lettering. The extensive collection contains cool and vibrant trainers and running sneakers, with functional sporty details like rubber soles, heel stabilisers, lace-up and Velcro-fastening straps. 
www.moaconcept.com
MARITHE + FRANÇOIS GIRBAUD 
RE-LAUNCH
French clothing label Marithe + François Girbaud has re-launched. The brainchild of co-founder Marithé Bachellerie (who formed the label alongside François Girbaud), a brand new concept for the label has been formed, entitled Mad Lane. The brand has no physical stores, or permanent sales location, but takes to the road to bring the brand directly to fans via private sales events. These will take place across settings in Paris, the French provinces and Belgium. The range of innovative yet timeless pieces includes jeans and knitwear, featuring the avant-garde treatments and techniques, which have always defined the brand.
www.girbaud.com 
LUXURY HOUSES
NEW ARTISTIC DIRECTIONS
Designer houses Dior, Lanvin and Balenciaga will all showcase their A/W 2016 collections under new design leadership, this coming season. Raf Simons departed as creative director of Dior in October 2015, while less than a week later it was announced that creative director Alber Elbaz was leaving Lanvin after 14 years. Meanwhile, Demna Gvasalia, formerly the designer behind Paris fashion label Vêtements, will present his first collection as the new artistic director of Balenciaga during Paris Fashion Week A/W 2016, replacing Alexander Wang. 

[bookmark: _GoBack]RODARTE 
& OTHER STORIES
This Spring, Kate & Laura Mulleavy have imagined a capsule collection in collaboration with Swedish label & Other Stories, in the spirit of their own brand: Rodarte.  “& Other Stories' unique positioning in the fashion landscape has allowed us to create a truly special collection,” said the sisters. The American house has translated its Californian vibe into the Northern environment of the H&M group subsidiary company. Femininity and poetry are to be expected from this minimalistic collection, to discover at & Other Stories stores globally in 2016.
www.stories.com 

ADIDAS X RICK OWENS
PARTNERSHIP CONTINUES
The Adidas and Rick Owens love story continues in 2016. The German brand and the American designer have renewed their partnership to create a capsule collection of sneakers, first shown in Paris during Owens’ S/S 2016 show. These creations, for both men and women, are a reflection of the very singular aesthetic of Rick Owens. Developed in a nice range of colour (white, black, green or orange), there are four different types of shoes, the Cargo sandal, The Clog, The Runner and the Superstar Ripple. 
www.adidas.co.uk 

PARISIAN STORES
OPEN SUNDAYS 
There has been a small revolution in the Paris retail sector: an important number of shops are set to be allowed to open on Sundays, which was previously forbidden. This authorisation, applicable from January 1st 2016, refers in particular to the twelve international tourism zones such as boulevard Saint-Germain, avenue Montaigne, rue Saint-Honoré, place Vendôme or some parts of the boulevard Haussmann. The Marais district, which was one of the rare parts of the city already allowed to open on Sundays, will feel less alone from now on. 

SUNHOUSE
TAILORED KNITWEAR
Located in the well-known Italian region Marche, Eddy Ricami Srl has a particular story to tell about the Sunhouse collection. A passion for knitwear’s cultural roots led the company to renew some old Japanese knitting machines and adapt them for the setting up of a new project, mixing the traditional Italian coat and blazer style with knitwear production techniques. Tweeds and pinstripes, animal and check jacquards are reinterpreted for menswear and womenswear by knitting wool and nylon yarns using a wide range of colours and creating shaped fits with a sartorial characteristic.
www.sunhouse.it 

MATCHLESS LONDON
STAR WARS
British motorcycle brand Matchless London has created a new capsule collection, for men and women, inspired by the world of Star Wars. The sixteen-piece range includes parkas, motorcycle jackets, utility jackets and waistcoats in leather, tough nylon or suede, inspired by characters in the film series, such as Luke Skywalker, Darth Bader and Princess Leia as well as new characters from the latest film Star Wars: The Force Awakens. The collection will show at Pitti Uomo in January 2016.
www.matchlesslondon.com 

JUVIA
FROM THE COUCH TO THE CLUB
When it comes to comfortable, urban loungewear, Juvia is the latest star on the fashion scene. Launched by Judith Dommermuth in 2013, this casual clothing line features not only joggers and hoodies for at-home wear, but also long shirts and leggings for nights out on the town. The collection features items designed for comfort and includes tops and shirts, cosy sweatshirts, casual shorts as well as classic jogging blazers and joggers, leggings and dresses. The line is produced exclusively in Europe and employs seasonal prints and colours, together with high-quality, soft materials such as cashmere blends and Supima cotton. Juvia is already available in 350 stores across 14 countries, including Germany, where it can be found at Jades/Dusseldorf, Mohrmann/Munich and Donna/Hannover.
www.juvia.com 

MUSTANG
BE FLEXIBLE
The long-established lifestyle brand Mustang Jeans is launching its latest super stretch denim innovation in time for A/W 2016: ‘Be Flexible!’. Their unique ‘Bi’ stretch denim is made using a highly elasticated stretch fabric that always retains the same level of shrinkage, regardless of how it is washed. Whilst creating the ‘Be Flexible’ stretch fabric, developers were also able to come up with a special pre-shrink process, which enabled them to reduce normal levels of shrinkage from 18-20% of the initial size to 5-6%. This new denim innovation will initially be rolled out for three men’s and three women’s designs, all of which will be premiered in January at the Panorama in Berlin. Mustang will also be launching a belt collection in January 2016.
www.mustang-jeans.com 

LIEBLINGSSTÜCK
LOVELY KNITWEAR AND MORE
German brand Lieblingsstück is launching its latest line with the slogan ‘Lovely Knit & Womenswear’, and true to its overarching message, the company has come up with a range of women’s knitwear that is sure to be given pride of place in many wardrobes. The line also features t-shirts, blouses and accessories that will be available to order in Germany, Austria and Switzerland on 11 delivery dates throughout the year. The first store-in-stores opened in 2015 in Konen/Munich and Engelhorn/Mannheim, to name but a few. More are set to follow. The aim for 2016 will be to further expand the brand’s international presence with plans to initially market its collections, which feature at the higher end of the price spectrum, in Italy, Spain, Poland, the Netherlands and Russia. They also have Scandinavia, Belgium and the U.K. in their sights, and Lieblingsstück will be trying to garner the attention of these markets at WeAr Select London as well as at numerous other industry events. www.lieblingsstueck.com 

ALY SHEA
FINE HANDBAGS
Young designer Alessandra Shea Elkins founded handbag label Aly Shea in 2015. Blending traditional craftsmanship with a modern designer spirit, each bag is produced solely by one artisan, from cut to finish. A traditional business in Belgrade produces handbags in their studio, to bring the designer’s visions to life. Every model includes an individual number and detail is key, for example, in every big handbag there is a small leather-framed mirror. Other options include shoppers and small leather clutches and purses. The designer is based between Munich and Miami.
www.aly-shea.com 
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