BUSINESS TALK

PEPE JEANS LONDON
POWERFLEX
Pepe Jeans London has debuted a new dual-core fabric for S/S 2016, Powerflex, which sees Lycra and polyester yarns spun together to produce a 60% stretch fabric. Powerflex denim is the latest technology from the denim label, providing comfort and perfect shape. “Innovation has always been at the heart of the Pepe Jeans London denim offering and we are constantly embracing new technology and searching out new techniques – we can’t talk about the brand without them, it’s part of our DNA,” says Trevor Harrison, Head of Denim Design at Pepe Jeans London. Powerflex denim will be at the heart of the March 2016 Pepe Jeans London advertising campaign.
www.pepejeans.com 

STRELLSON
WE ARE ONE
[bookmark: _GoBack]Strellson’s umbrella brand is back: from A/W 2016, Strellson Premium and Strellson Sportswear will combine to form ‘Strellson’. Here tailored and casual, premium and sportswear, fashion and function will be merged within a single fashion house. This campaign will raise the profile of men’s lifestyle brand Strellson and redefine it at all levels, i.e. not just in terms of collections, but also presentation of articles and communication. The main reason behind this consolidation of the Strellson name is men’s changing style habits. Tailored and casual are becoming increasingly interlinked, styles are more frequently mixed, whilst work and leisure are no longer two separate entities. Customers think more in terms of outfits and less in categories. Retailers will benefit from a universal style and more effective brand communication. The company’s new branding will be premiered at Pitti Uomo taking place in Florence in January.
www.strellson.com 

BOXFRESH
THREE IMPRESSIVE LINES
For the very first time, the latest collection from British footwear label Boxfresh has been single-handedly created by Nick Drury, the company’s Head of Design. The line is all about exploring the brand’s own DNA and translating its unique code into each shoe. This year’s inspiration comes from New York: from the city’s architecture, but also from the people and the way in which they adapt and equip themselves to thrive in the city. The line is divided into three separate categories: Sports Hybrid is a crossover between casual and sport; Casual Hybrid conveys a more laid-back design with plenty of details; and Utility Hybrid is the line that incorporates functional materials, such as Thinsulate™ and fur lining. 2016’s A/W collection is also the first to be sold-in by the new German Boxfresh Sales Team.
www.boxfresh.com

MELTIN’ POT
JUMP!
Meltin’ Pot presents a new denim range that will feature as part of its A/W 2016 menswear collection. It goes by the name of ‘Jump’ and the designs borrow heavily from the activewear segment. Inspired by urban sports such as skateboarding and parkour, where the aim is to travel from A to B as quickly as possible and clothing is pushed to its limits through a series of jumps, balancing acts and climbs, this line offers ultimate comfort. In order to meet these challenges, ‘Jump’ features a super-stretch denim with ‘Iperflex’ technology: a special fabric designed for daily sporting activities that are out of the ordinary. The cut is casual with a closer fit around the lower leg for maximum freedom of movement. The look is clean; dark denim tones such as black and deep blue dominate. 
www.meltinpot.com
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