BUSINESS PROFILE

BRAMA

[bookmark: _GoBack]BRAMA, an acronym for Braglia Manufactures, is a must-know name in the industry. The well-respected fashion distributor has headquarters in Modena, Italy and showrooms in Paris, Madrid, Dusseldorf, Copenhagen and London. After many years of manufacturing (the company was founded in 1956 as a knitwear producer), BRAMA began distributing fashion in 1992 and quickly became a key player, bridging the gap between American producers and European retailers. Among its impressive brand list are J Brand, Equipment, Current/Elliott and James Perse, to name a few. Key to its success is its careful selection of stores, which total more than 800 top doors in Europe, Russia and the Middle East. For example, BRAMA’s denim is not placed in traditional denim retailers, but designer stores like Antonia and Biffi in Milan, where the brands are positioned as the complementary entry product, doing major business for the stores and harmonizing the designer image. Further, BRAMA does not distribute brands that are in competition with each other, selecting a coherent, focussed offer. CEO Renzo Braglia knows the importance of staying in accordance with the market, having a deep understanding of the industry and what makes a great product and service. BRAMA works with brands that offer monthly deliveries, servicing stores with continuous replenishments, which can conveniently be placed with the BRAMA app, for a professional and smooth service.
www.bramaspw.it 
 
SLINK

L.A. based fashion label Slink has generated a lot of positive buzz by creating fashion for one of the most promising niche markets in the industry: curvy women who like to express their attractiveness rather than to hide it.  Since its launch in November 2015, Slink has been overwhelmingly well received by buyers from leading stores as well as the press, for both its positive statement (SLINK stands for sexy, lovable, intelligent, noticeable and kind) and quality product. The mastermind behind Slink is Albert Dahan, who was involved in the success of many great L.A. denim brands, such as Joe's Jeans, Stitch or Da-Nang. As Dahan has created fashion worn by celebrities and models, he knows exactly what a woman wants and how to make her look good in his creations. To transform this knowledge to women with curves, who have been left almost unnoticed by the fashion industry, was an obvious idea, but few brands have catered to the market other than by simply up scaling their smaller products and ignoring key issues of fit. Slink has worked tirelessly to use Dahan’s expertise and produce desirable, flattering fits in a mix of silhouettes from form fitting to boyfriend. As well as jeans, tops are also included, with jackets to be added in 2016. We predict great success from this forward-thinking new label.
www.slinkjeans.com
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