ROUND TABLE

TREND PREVIEW AUTUMN/WINTER 2016

Emily Norval

WEAR SPEAKS TO LEADING INTERNATIONAL FASHION CEOS AND DESIGNERS TO FIND OUT EVERYTHING YOU NEED TO KNOW ABOUT TRENDS AND STYLES FOR THE UPCOMING BUYING SEASON.

WHAT IS YOUR OVERALL TREND FOR A/W 2016?
Vintage is a key trend according to most brands, particularly for denim and this also ties in with a Military theme this season. Elsewhere, comfort feel, soft-touch designs are set to be prominent.

SIWY: “We will see comfort, hand feel and visceral experience. Denim is reminding the new generation, which is usually expressed only through images, that emotion is not just visual!” 

LA MARTINA: “For us, it is a vintage 1970s mood.” 

EARNEST SEWN: “The blending of Parisian and New York style. Mixing a very Parisian mariner sweater with a vintage faded black denim and a vintage military inspired jacket.”

VICTORINOX: “Modernized utilitarian work wear with a twist is our key trend.” 

JUVIA: “The casual trend is over all still the biggest trend for the season. To give loungewear the cool character to wear it outside.” 

HUDSON: “Our most exciting trend is our authentic take on surplus and grunge. This aesthetic transcends throughout the entire season.” 

ROBIN’S JEAN: “Distressed denim treatments will be very exciting. We are creating some very cool and authentic vintage washes that are amazing. For women, there are boot-cut styles, while for men, slim biker styles continue to drive the brand aesthetic.” 

WHAT ARE THE KEY COLOURS IN YOUR A/W 2016 COLLECTION?
Reflecting the Military trend, dark khaki and bottle green are stand out colours for the season, while warm shades are also key, including burgundy and berry red, or orangey shades of terracotta and rust.

EARNEST SEWN: “Our colour selections reflect our design ethos; to create pieces that are timeless, wardrobe staples. Trends colours include Dark Grey, a Taupe colour which is like a faded brown-grey, an Army Green inspired by our vintage military original pieces from my personal collection and a Safari beige.” 

VICTORINOX: “In our first delivery you will find Deep Lake and Khaki paired with Brick and Blaze.” 

LIEBLINGSSTÜCK: “For A/W 2016 we believe that colour is key. Bold colours like expressive red-orange and electric blue start the new season. Shades of berry and a smoky rosé combined with variations from light blue to petrol are perfect for hairy qualities with mohair fibres and of course olive, camel and brown combined with neutral colours will dominate our collection.”  

HUDSON: “A/W 2016 has a strong presence of a surplus colour pallet in the first two deliveries; Army Green and Khaki. As we transition in to our September delivery you will see pops of Gold, Silver and Crimson.” 

CROCKER: “Our proposal of seasonal colour is moss green and two shades of orange, the first ‘scorched earth’ and the second ‘rust’” 

STRÖM: “Blacks, greys, browns and Burgundies are our key colours.” 

WHICH MATERIAL, TREATMENT, WASH AND/OR FINISH WILL BE YOUR CHOICE?
Vintage washes and finishes complete the vintage silhouettes for A/W 2016, while texture and surface effects add a new dimension to fabrics, as well as brushed effects which are also popular.

HANDSTICH:  “Dimensional surface effects on nylon, like crash or micro rib stop as well as quilted nylon and down-filled nylons. Jersey bonded wool and Spanish merino shearling also feature.” 

ROBERT GRAHAM:  “The collection gets elegantly dressed up, with inspirations taken from classic Italian Baroque elements like; velvet, fleur de li, vintage lace, and silk jacquards.” 

EARNEST SEWN: “Washes we are really drawn to this season are the grainy, faded vintage washes. We'll also have an interesting patchwork style, cutting different parts of jeans with different shades of washes. This is for a more vintage look of course.”  

HEINZ BAUER MANUFAKT: “We decided on a clean, elegant and masculine grain. For double face we take silky vintage finish.” 

JACOB COHËN: “There could be more than one choice. The brand’s philosophy is founded on the concepts of quality and exclusiveness: the strengths of all of the collections include perfect wearability and quality materials, like original Kurabo Japanese denim, the exclusive use of Italian fabrics and the use of superior accessories such special yarns and original pony skin labels.” 

LIEBLINGSSTÜCK: “For knitwear our focus is on natural fibres. We love to play with fancy yarns in our collection. We put a focus on hairy qualities with alpaca or mohair fibres, chenille and bouclé yarns with loopy plush effects. Bonded Jersey fabrics are also a major theme at our collection and brushing or felting for a soft surface is our choice when it comes to finishing.” 

SIWY: “The novelty this season will be mostly about fabric utilization. Fabrics based on comfort, stretch and soft touch, where I can express my obsession with vintage washes, or leather and suede effects superimposed on denim. Brushed effects are used to age the denim and obtain an incredibly soft hand.” 

[bookmark: _GoBack]HUDSON: “Our pigment dyes and vintage inspired wash techniques are visible throughout the entire season and best represents the aesthetic of the collection.” 

ROBIN’S JEAN: “For men, the new denim wash “Secret Code” is very special. It’s faded blue and looks like tie-dye with rips. It’s a modern take on a vintage look. For women, it’s the denim cargo pant. We have always offered a cargo for women, but in a skinny fit. This updated cargo is more relaxed, like a boyfriend style in a unique treatment that gives the illusion of tie-dye material.” 

STRÖM:  “We feature raw denim, textured knits, wools and cashmeres.” 

J BRAND:  “We are introducing ‘Beyond Stretch’ – a four way stretch denim for Pre-A/W 2016. We have all gotten used to the comfort that stretch denim gives us but this quality takes it to a whole other level of comfort.  It stretches both horizontally and vertically. It literally melts over your knees or hips when you bend and gives you a complete sense of freedom.” 

NOBIS: “A/W 2016 sees the introduction of our Jersey collection, a new technical innovation. This casual sport meets street luxe collection inherits many of the Nobis technical features. Windproof, waterproof, and breathable, this 100% Canadian white duck down collection is an exciting addition to the lineup.”

WHAT ARE YOUR KEY FITS AND STYLES FOR A/W 2016?
Sports-inspired silhouettes remain a strong theme. Brands are also playing with proportions pairing slim fits with looser styles and knitwear is a key item.

SIWY: Skinny silhouettes with no side seams will still be a key style for AW 2016 but also a palette of new slim bodies will be play major roles for the up-coming season with a strong focus on comfort and functionality. 

LA MARTINA: “The men’s collection goes straight towards a kind of basic casual sportswear, while the woman’s collection revolutionizes the dress code of who attends the polo match.” 

EARNEST SEWN: “Our new stand out denim fits this season feature a relaxed fuller leg throughout with a fitted high-waist. It is flattering and effortless. Also we are going to re-introduce an iconic and original style of a five pocket denim from the beginning of Earnest Sewn.” 

JACOB COHËN: “With the A/W 2016 16 collection, Jacob Cohën will propose a huge fit and style range, from five pockets to chino, and from skinny to boyfriend for the ladies. All enriched by precious details such as new buttons, lining and labels.” 

HEINZ BAUER MANUFAKT: “Our new collection will be a mix between loose fitting, e.g. parkas, and tight fitting, e.g. biker styles.” 

VICTORINOX: “We have our limited edition group, inspired by traditional workwear but modernized – specifically the Masonry Coat and Craftsman Sweater. A strong sweater story underlines the quality and workmanship Victorinox is known for.” 

JUVIA: “Next season we add to our basic styles and fits with a few more fancy modern styles, such as long skirts, jumpsuits, dresses and several new knitwear pieces. We also added a basic collection of our T-shirt qualities.” 

LIEBLINGSSTÜCK: “For the upcoming season there are so many new exciting styles, especially for knitwear. We play with proportions and different lengths.” 

CROCKER: “There is a great movement around the shapes that come from movements close to fitness and leisure.” 

BLAUER: “Generally the shapes are softer and the style becomes more essential and clear.”

PARAJUMPERS: “The Parajumpers collaboration with the designer Yoshinori Ono has proven to be the perfect union between the high technology construction and an urban and contemporary design. From the perfect protection from rainy city days, to the enhanced down-filling to be able to keep warm also in the coldest destinations of your winter vacations, to the innovative technology for seam sealing and tapings.” 

J BRAND: “Our cropped boot jean is becoming a very important fit for us. It’s a great seasonal transition piece for fall. It looks modern and chic and can be worn with any shoe.” 

NOBIS: “The Bennett, a new men’s down-filled blazer stands out as one of the top new styles for the A/W 2016 collection. Beyond its structured tailored fit, this vintage-inspired style includes seam sealed construction and 100% Canadian origin white duck down for ultimate warmth.”  


(DO NOT TRANSLATE)

André Berger, CEO of Handstich
Enrico Roselli, CEO of La Martina Europe
Clement Taverniti, Creative Director of Earnest Sewn
Marco Tiburzi, Sales and Marketing Director of Jacob Cohën
Massimo Rossetti, Creative Director of Parajumpers
Jochen Bauer, Owner of Heinz Bauer Manufakt
Robert Stock, Founder of Robert Graham
Erika Strömqvist, Founder & Creative Director of STRÖM
Jason Gallen, Global President of Victorinox Apparel
Enzo Fusco, president of FGF Industry, owners of Blauer
Judith Dommermuth, Founder of Juvia
Christiane Mayr, Head of Design at Lieblingsstück
Robin Chretien, Founder and Designer of Robin’s Jean
Ben Taverniti, Creative Director of Hudson
Luca Berti, Designer at Crocker
Mary Bruno, Head of Design at J Brand
Robin Yates, Vice President of Nobis
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