TRADE SHOW NEWS

INTERNATIONAL TRADE SHOWS 2016: WHAT TO EXPECT

AS WE ENTER A BRAND NEW SEASON, WEAR ASKS LEADING TRADE SHOWS WHAT IS IN STORE FOR AUTUMN/WINTER 2016/17.

WEAR SELECT 
LONDON
“We are very excited for the launch of WeAr Select. We will try to revolutionize fashion trade shows in combining a physical trade show with an innovative new digital platform done by the trusted editorial team of WeAr global magazine.” – Shamin Vogel, CEO, WeAr Select.

The much-anticipated first edition of WeAr Select will take place at iconic London location, Old Billingsgate. The new show will present not only brands, but trends, art and everything a concept store needs, including menswear, womenswear, accessories and footwear. Exhibiting collections will be edited by brands to show only 35 key pieces for a concise, curated overview of the season ahead – making it easy for buyers to find new partners. As the season opener, early global trend information will be provided for buyers by WeAr in association with WGSN. A co-operation with London Collections Men also makes buyers’ lives easier, allowing access to both events. Furthermore, for the first time, a physical show will be accompanied by an innovative digital platform. This means that buyers can also follow-up the show from the comfort of their desk with the help of a brand new digital follow up to the show and also the printed WeAr special issue. 

9 January – 10 January 2016.
www.wearselectlondon.com 

CPM 
MOSCOW
“We visit retailers, do store checks, give information about CPM and gain new visitors and exhibitors to enlarge the portfolio of CPM for every season.” - Christian Kasch, Project Director, CPM.

The 26th edition of CPM will present competent and compact professionally themed worlds across Womenswear, Menswear, Kidswear, Designers’ Fashion, Accessories and Shoes as well as Lingerie and Beachwear. 1,000 Brands from 27 countries will expect more than 17,200 trade visitors.

23 February – 26 February 2016.
www.cpm-moscow.com 

GDS
DÜSSELDORF
“For the next GDS in February 2016 I would like to see more visitors using our supporting program, to make shoe retail even more exciting.” - Kirstin Deutelmoser, Director GDS.

GDS offers three footwear worlds: ‘High Street – The Modern Pulse’, from modern and sporty to traditional and wellness-focused. ‘Pop Up - The Urban Groove’, a lively marketplace for trendy street wear and ‘The Premium Note’, which presents sophisticated fashions from the minimalistic to the glamorous. 

10 February – 12 February 2016.
www.gds-online.com 

LIBERTY
LAS VEGAS/NEW YORK
“Liberty Fairs will continue to be a platform to connect people in the fashion world and create the best landscape for the industry to get inspired.”– Sam Ben-Avraham, Founder, Liberty.

As usual, Liberty will have a new seasonal look and theme. Liberty and Capsule are working together for A/W 2016 to make buyers’ trips easier, with Capsule moving to Pier 92, next to Liberty Fairs at Pier 94. Both shows have also shifted their show dates to accommodate New York Fashion Week: Men’s and European buying schedules.

NYC: 26 January – 28 January 2016; Las Vegas: 15 February – 17 February 2016.
www.libertyfairs.com 

TRANOÏ HOMME AND PREVIEW
PARIS
“As an emblem of contemporary design, we are looking forward to showcasing the very best in avant-garde and progressive fashion collections.” – David Hadida, CEO, Tranoï.

January will see Tranoï Homme and Preview introduce a new venue – Cité de la Mode et du Design. The event will also play host to a new perfume trade show, Tranoï Parfums, which aims to create a match between loyal qualitative buyers and a selection of contemporary, creative fragrance brands. 

23 January – 25 January 2016. 
www.tranoi.com 

MUNICH FABRIC START
MUNICH
“The 40th Munich Fabric Start will again serve all important segments with a broad range of products and services for the textile industry, which makes us particularly proud in the year of our 20th anniversary.“ Wolfgang Klinder, CEO, Munich Fabric Start.

For Munich Fabric Start, there will be an extension of the Trend Seminars programme and a re-launch of the Design Studios. Work is currently on going to develop a new 2,500 m2 creative area located between the MOC and the Zenith Halle exhibition centre.

2 February – 4 February 2016.
www.munichfabricstart.com 

PITTI UOMO 
FLORENCE
“Scouting for young designers and an opening up to the rest of the world are two of the main cornerstone themes for the upcoming Pitti Uomo – with an expansion of the section MAKE” Raffaello Napoleone, CEO, Pitti Uomo.

Pitti is expanding the scope of MAKE, the section that springs from the face-off between craft workmanship and the most diverse materials. Pitti Generation(s) is the title-theme for January and it is dedicated to the “coexistence” of different generations in today’s clothing. 

12 January – 15 January 2016.
www.pittimmagine.com 

WHO’S NEXT
PARIS
“The fun and festival-like atmosphere of the trade show is very important. We encourage individual and therefore highly beneficial meetings, all whilst immersing the guest in a 360° view of the trade show” - Xavier Clergerie, Co-founder and general director, Who’s Next & Premiere Classe.

Over 1,700 womenswear and accessories brands will show at Who’s Next 2016, which has a ‘Mythology’ theme. For the 3rd time, several brands have been selected to develop a limited edition item inspired by current trends/technologies, this season it is crochet. Other highlights include The Future of Fashion Program.
[bookmark: _GoBack]
22 January – 25 January 2016.
www.whosnext-tradeshow.com 

PROJECT
LAS VEGAS/NEW YORK
“Our aim is to have Project’s merchandising of the show be really cohesive, creating destinations where innovation, commerce and service converge.” Tommy Fazio, President of Retail Fashion, UBM Fashion Group.

Project is expanding ‘The Tents’ in New York, partnering with WGSN to communicate their forward-thinking trends and showcasing designers such as PVH Insignia, Bugatchi, Flynt and Stonerose in an area within Project called Designer Collective.

NYC; 24 January – 26 January 2016, Las Vegas; 16 February – 18 February 2016.
www.magiconline.com 

PREMIUM
BERLIN
“At Premium, we embrace changes as an opportunity for development. With innovation comes great potential, which must be recognized fast. As a marketplace we are lined up to meet the demands of the market.” Anita Tillmann, Founder and Managing Partner, Premium Group.

Hall 8 at Premium is now dedicated to retail power brands, including Drykorn, Filippa K and J Lindeberg. Activewear brands, books, food and lifestyle products, will be showcased in an exhibition in hall 2, while the newly designed #FASHIONTECH conference will take place again with free events.

19 January – 21 January 2016.
www.premiumexhibitions.com 

PREMIÈRE VISION
PARIS
“We are expecting even more qualitative companies and representative. Our objective is to continue our work on a more efficient event, along with providing inspirations through our fashion zones for S/S 2017 collections.”- Gilles Lasbordes, General Director of Première Vision

Six shows - Yarns, Fabrics, Leather, Designs, Accessories and Manufacturing -comprise Première Vision. New initiatives from September 2015 will be reinforced for 2016, including Shoe Focus, which showcases technical components for footwear and Upper Jeanswear, which combines denim weavers, launderers and manufacturers.

16 February – 18 February 2016.
www.premierevision.com 
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