TREND

BUYER PREDICTIONS: WHAT’S NEW FOR A/W 2016

WEAR INTERVIEWED INTERNATIONAL FASHION AND FOOTWEAR BUYERS ABOUT THE COMING SEASON. THERE ARE TWO KEY QUESTIONS: 1. WHAT ARE YOU LOOKING FOR AT UPCOMING TRADE AND DESIGNER CATWALK SHOWS? 2. WHAT WILL BE THE NEXT BIG TREND FOR 2016?

QING GU AND EVA LEE, OWNERS OF WOLEE STYLE IN SHANGHAI, CHINA 
Our prediction for the next big trend for A/W 2016 is that it will still be fur with bright colours. As always, we are looking for designers with designs full of passion, colour and unique tastes. For the past few years, we have noticed that our clients have changed a lot, they are no longer just looking for logos, instead they are looking more into the design itself and they want to look different from other people.

EIJI HATANAKA, DIRECTOR OF ICON IN TOKYO, JAPAN
Uniqueness and diversity, that’s what I look for at tradeshows and designer catwalk shows. While seeking a business area that can be accepted by the market as well as a vision that sparkles in the collection, we search for a potential that can transform diversely with a strong focus. We expect Street Couture to be a next big trend. There is an exclusive value in clothes that are different from the masses. It is the style of Vetements and Martine Rose, which claims the individuality and expresses the dynamic reality. We believe that our customers identify and seek clothes that can only be designed by a certain brand. Therefore, we buy items not depending on trends but that reflect on a unique identity that can be cultivated into the future.

ROBERTA VALENTINI, OWNER OF PENELOPE, BRESCIA, ITALY
I am looking for upcoming designers with new proposals. There will be not just a big trend but different possibilities. The growing stronger connection between online and offline is a particular retail trend that I have noticed this past season.

DERYANE TADD, OWNER OF THE DRESSING ROOM, ST ALBANS, UK
Trade shows and catwalk shows are where I spot trends and get inspiration as a buyer for the season ahead.  I always attend trade shows with an open mind, so I am looking for brands that really stand out as being perfect for my customer base whilst offering something new and fresh. Customers are willing to spend more on single items; they are looking for luxurious pieces that make them feel great. Cashmere knits have been fantastic this season (A/W 2015) as has outerwear, in particular parkas.  

ANDOR VAN DEN BOOM, OWNER OF PREMIUM SUPPLY STORE, NIJMEGEN, NETHERLANDS
This season, I will be looking for vintage sportswear inspired looks, matched with technical materials, good quality and unique identity. Tennis and vintage sportswear will be the next big trend. This past season customers have been looking at the 1980s and 1990s revival on both sneakers and clothing.

IRINA PONOMAREVA, FOUNDER AND OWNER OF PARISIENNE IN MOSCOW, RUSSIA.
I'm looking for the brands that quickly respond to fashions and make clothes from good materials. Our store name speaks for itself. We are the first to offer fashion trends and advance the desires of our customers ahead. I think that in terms of trends, "the wardrobe of Mick Jagger`s girlfriend" will strengthen in the next season to my mind.

AARON DELGUZZO, OWNER OF LIKELIHOOD, SEATTLE, USA.
We will be looking for innovation in fabrics and how brands evolve in colour. We are excited to see how fabrics become more functional, like reflectivity. We think that the muted or skin on skin colour palette will continue. This is built on the success of the Raf Simons for Adidas sand colour sneaker and the Yeezy 1 collection. I think the next big trend will be a return to masculinity. We've seen a lot of gender-neutral lines and what that has done is redefine masculinity away from bravado or stringent rules for dress. However, I think we will see a return to more traditional masculine colour ways, silhouettes and styling but with the addition of conceptual design bold graphics, strong black with whites. 

PETRA FISCHER, MANAGING DIRECTOR OF FISCHER FASHION HOUSE IN CONSTANCE AND SINGEN, GERMANY 
Our focus lies on individually emphasising personality, and in addition to international trends from designer and basic collections, we go in search of what our customers really want. This is only made possible through maintaining close ties to our customers. The trend towards individualism and the way an individual presents their own personality is increasingly coming to the fore. Customers want something special. Certain features can be emphasised through the use of premium accessories. Laid-back women are buying superior products and mixing sporty features with feminine classics to create an urban look.

TAISUKE SAWAMURA, DIRECTOR OF WARE-MO-KOU IN TOKYO, JAPAN
Materials will become a very important factor when we talk about what we look for at the future trade shows and designer’s runway shows. We focus on ideas such as how to arrange the material. What we expect as the next big trend will be antique and vintage. As I believe the individuality of the shop will be the important factor in the future of the market, it will be more and more mandatory for a shop to present uniqueness and an original style that can not be found anywhere else.

GIORGIO DANTONE, OWNER OF DAAD DANTONE, MILAN, ITALY
Our customers are as always looking for our news, our formula of reading contemporary women and men. The shapes, volumes and fabrics of the upcoming Chinese designers have definitely been the main requests and they receive wide space at our stores. At the next catwalk shows we will certainly look for new proposals in order to surprise our customers, as we do every season. The comeback of the early nineties romanticism is set to be a new big trend.

ANNETTE BENDLER-WIEDENHÖFER, OWNER OF BENDLER SHOWROOM, ERFURT, GERMANY
The main elements I look for are high-quality materials that are extremely comfortable to wear and designs where the cutting technique has been perfectly executed. We stopped hunting big trends several seasons ago. Today’s trends will already be obsolete come tomorrow, or they will have been copied a thousand times over. Nowadays trends are often mistaken for mainstream looks or uniformity. However, in the past season, customers explicitly wanted long knitted cardigans and items with fringe details.

[bookmark: _GoBack]HELEN KHILKOVA, MANAGING DIRECTOR AND CO-FOUNDER OF ATELIER 1, KIEV
For me the big thing is the two halves of looking at catwalk or fair. The new and newest - I want to see the first season, the first collection, I like to be early finding and following a designer. Then there is how is the big established brand moving forward and shifting the product? I think the division between very quiet clothes (Celine) and very noisy clothes  (Moschino) will continue for a few more seasons. The idea that you can be one or the other but also combine makes this a strong commercial idea. Customers are also either mixing strong vintage or archive pieces with contemporary fashions. I am looking forward to the new names at Lanvin, Balenciaga, and Dior who will be showing their first collections during 2016!  
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