


BUSINESS TALKS

LA MARTINA X TIMOTHY EVEREST
CLASSIC COOL

When the founder of La Martina, Lando Simonetti, decided to create a tailored collection with a British twist, he teamed up with bespoke tailor Timothy Everest. The collaboration launched at Pitti Uomo in January 2016. Everest, born in Wales in 1961, started his tailoring career assisting Savile Row’s Tommy Nutter, who famously dressed The Beatles and The Rolling Stones, and went on to create outfits for Hollywood stars in films such as ‘Mission Impossible’, ‘Eyes Wide Shut’ and ‘Mamma Mia’, to name but a few.
www.lamartina.com


JASONASHLEY
BOWTIES FOR JETSETTERS

Los Angeles-based luxury lifestyle brand JASONASHLEY is inspired by the world of travel and leisure. The first collection, presented at WeAr Select in London in January, consists of timeless neck- and bow ties for the jet-setting man and woman. All pieces are constructed by fine artisanal craftsmen in Italy and the US and made of superior durable materials like black satin silk. Designer Jason Ashley has been working in the fashion industry since 1997, designing premium fashion collections for 7 for All Mankind, Joe’s Jeans and J.Lo. 
www.jason-ashley.com

HERNO X PIERRE-LOUIS MASCIA
COLORFUL CAPSULE

A new co-branding project has been launched by Herno, the Italian luxury sportswear brand, and fashion illustrator and graphic designer Pierre-Louis Mascia. The capsule A/W 2016 collection of 15 menswear and 15 womenswear items merges Herno’s mastery of outerwear tailoring and Mascia’s visionary aesthetics. Patchworks of antique tartan patterns, camouflage and pajama stripes, ancient carpets and mandalas are paired with windproof and rainproof materials to create perfectly fitting padded tops, military-inspired jackets and reversible coats.
www.herno.it 


BUTTS AND SHOULDERS
SLOW FASHION
[bookmark: _GoBack]
Dutch label Butts and Shoulders, named after the best parts of the leather hide, was launched two years ago and creates unique products made of natural tanned leather, such as travel bags, aprons and phone cases. Their ‘Butts and Shoulders’ boots, handcrafted with a classic and durable construction method known as the ‘Goodyear Welted’, are produced in Portugal without any use of chemicals. Each pair has a number: the first production run is limited to 100 pairs only.
www.buttsandshoulders.com

MOON BERLIN  
A NEW KIND OF WARMTH

The brand MOON Berlin gained international recognition with their wearable lighting in 2011. More recently, in January 2016, they launched their brand new product: the electricity-heated coat. Beautiful and soft cashmere fabrics are embroidered with high-tech heating elements developed by the famous textile innovation company Forster Rohner. The coats are available in various vibrant colors and classic styles. 

www.moonberlin.com

SCOTT CAMPBELL X BERLUTI
CLASSIC BOOTS, TATTOOED

The iconic bootmaker has joined forces with the star tattoo artist for an exclusive collaboration launched during A/W 2016 Men’s Fashion week in Paris. Berluti’s classic bags and jackets now come adorned with geometric and tribal tattoos by Scott Campbell. The collaboration does not end there; the artist has created an exclusive tattoo catalog for Berluti’s customers that wish to make a special order. 
www.berluti.com

ORTA X MAVI
FEATHER LINE

Leading denim fabric producer Orta has joined forces with Mavi, innovator in denim design, to launch the newest addition to Mavi Gold line, ‘Feather’. The collection uses an exclusive fabric created by Orta and features a unique Alchemy finish that renders it extremely soft, superfine and super-light, delivering supreme ease of movement. Deputy General Manager Ebru Debbag explained that Orta “aimed to tune into the cultural desire for ‘lightness,’ which is the updated definition of ‘luxury’.”
www.ortaanadolu.com 

COACH
HAPPY 75th BIRTHDAY 

This year American leather goods company Coach will celebrate its 75th year. Founded in 1941, the brand gained immediate recognition for its timeless luggage. Today the house proposes a wide range of accessories, as well as ready-to-wear and watches for men and women. To celebrate the occasion, the house showed two exclusive capsule collections at the iconic Parisian concept store Colette: a line of clothing with Native American influences and a vintage range of bags dating from the 70s to the 90s. 
www.coach.com

TSVETNOY STOPS OWN BUY
CHANGE OF STRATEGY

Tsvetnoy Central Market opened in Moscow in 2010. Spread over seven floors, the department store offers various product categories from furniture and clothes to gastronomy and books. The 4th floor, with labels such as A.P.C., McQ by Alexander McQueen, Carven, Alexander Wang, Jil Sander Navy and No.21, was a destination for sophisticated shoppers until recently. As of late 2015, the buying team has been instructed to cease purchasing premium labels. Rose Group, the developer and manager of Tsvetnoy, plans to rent the 4th floor to a retailer and is currently looking for a tenant.
www.tsvetnoy.com/en/ 


ROY ROGERS X SCOTT SCHUMAN
70s VIBE

Scott Schuman, the iconic street style photographer better known as The Sartorialist, and the Italian label Roy Roger's have teamed up to produce collaborative collections for A/W 2016-17 and S/S 2017. Their first capsule includes high-waisted jeans, shirts, shrunken knits and outerwear pieces in cashmere and suede. The spirit of the seventies shines through in the collars, flared legs and color patterns, but the slim, streamlined silhouettes are undeniably modern.
www.royrogers.it

Bomärke
SWEDISH TRADITIONS

Inspired by the historic dress of Swedish laborers, Mikael Lindqvist founded the raincoat brand Bomärke in late 2013. The logo and brand name refer to ‘Bomärke’, a ‘house mark’ used by working-class families to label their properties in the Middle Ages. Durable like professional fishermen’s jackets, the unisex garments are tailored for the urban environment, manufactured in Europe and available in sizes ranging from XXS to XL and in five color options. Already a success in Sweden, the brand is now expanding into other European markets, focusing on Germany.
www.bomarke.com 

SOORTY
‘ZUMBA’ TECHNOLOGY

Since the 1970s, denim manufacturer Soorty has been renowned for authenticity and innovation combined with unparalleled industrial knowledge. To celebrate its 40th anniversary, Soorty has developed a new technology, ‘Zumba’, that meets consumer demands for a ‘second skin’ fit. With reduced shrinkage and better recovery, bi-stretch Zumba denim offers a more comfortable feel and a perfect silhouette without the typical warp shrinkage and instability issues – another benchmark in the history of jeans.
www.soorty.com 


REPLAY
REPLICA SCATTO 1972

Looking through the archives of an artisanal workshop specialized in custom-made cleats, the Replay design team came across ‘Scatto’, a hand-tooled professional sport shoe dating to the early 1970s, and decided to reinvent it by infusing it with fashion while preserving functionality. The result: a hybrid shoe, embodying at once a retro-sports vibe and a contemporary sneaker attitude. Rendered in various materials, from suede and leather to Lycra and mixed fabrics, it comes in a palette ranging from pastels to neon green, iridescent and metallic colors.
www.replayjeans.com  



TOMMY HILFIGER
BY GIGI HADID

Supermodel and influencer Gigi Hadid will launch her first capsule collection – including apparel, footwear, accessories and fragrance – in collaboration with Tommy Hilfiger. The line will celebrate “the iconic Tommy lifestyle,” as the model, who has been a fan of the brand her entire life, puts it. She promises to throw together hippie chic, sporty streetwear and tomboyish aesthetics. Hilfiger refers to Hadid as “the definition of ‘Tommy Girl’ – confident, effortless and cool.” The collection will hit stores globally in autumn 2016, with exclusive launch events in key markets. 
www.tommy.com 

ANDRÉ COURRÈGES 
GREAT TALENT REMEMBERED

On January 7 the revolutionary French fashion designer André Courrèges died after a long struggle with Parkinson’s disease. He launched his Maison de Couture in 1961 and became famous for his futuristic style, epitomized by the Space Age collection of 1964. With their streamlined shapes, abundance of metallic colors and new materials, his designs radically changed the concept of couture, establishing Courrèges as an iconic name in the history of French fashion. The house of Courrèges is currently run by the creative directors Sébastien Meyer and Arnaud Vaillant, and their collections are still unmissable!
http://www.courreges.com 







