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ISKO
DENIM DESIGN AWARD

ISKO I-SKOOL™, the education project run by leading denim producer ISKO, launched the new edition of its Denim Design Award at the CIFF trade show in Copenhagen. Students from the world’s leading fashion schools, such as UAL (UK), Polimoda (Italy), ESMOD Munich (Germany) and FIDM (USA), were asked to develop designs around three main themes: Renovated Denim Icon, Athleisure and Jool – a new fabric from ISKO that mixes denim and wool. The jury included members of the Vogue Talents platform, making the award a major stepping stone for young designers. 
http://www.isko.com.tr

NOBIS 
EMBRACING THE ELEMENTS

Luxury Canadian outerwear brand nobis celebrated the launch of their 10th Anniversary Collection during Pitti Uomo. The trademark marriage of fashion and function, typical of the brand that creates outfits for the ever-changing global winters, came to life through a multitude of sensory outlets. The visitors were invited to “embrace the elements” through video, audio installations and tactile experiences, highlighting, once again, nobis’ position at the forefront of technology, innovation and creativity. 
http://www.nobis.ca

BIRKENSTOCK
NEW STYLE RANGE 

Birkenstock, renowned for its open shoes, has expanded its offering with 430 new models – including ankle boots and brogues – while keeping its cork and latex footbed. Now one can enjoy the comfort of Birkenstock even in snowy weather. Fine leathers are combined with high-quality textile uppers, and the EVA non-slip soles offer the best grip in icy conditions. For fans of the original Birkenstock design, the iconic sandal has been cleverly reinvented as a winter boot. The collection has enjoyed tremendous success with international buyers at the GDS and MICAM trade shows.
www.birkenstockusa.com 


BOSSA
LA CONFIDENTIAL

[bookmark: _GoBack]In January Bossa Denim opened its first West Coast showroom in Los Angeles. At the launch event, creative mind Piero Türk presented the Spring/Summer 2017 collection and shared some inspirations. The new collection is focused on three themes: ‘Somebody To Love’ (1970s, hippy chic), ‘Life Is A Journey’ (athleisure, hi-tech fabrics with climate control and antibacterial properties) and ‘Re-Set’ (sustainability). The latter is also a title of Bossa’s eco-collection, which uses organic, BCI and recycled cotton as well as ecological dyes, chemicals and finishes.

www.bossa.com 

BOXFRESH
NOW WITH PENTLAND
 
As of A/W 2016, British footwear brand Boxfresh will be distributed in D-A-CH countries by Pentland, the international company that owns the global license for Lacoste Chaussures and Ted Baker footwear, among others. Boxfresh is approaching 30 years of being at the forefront of British streetwear; its A/W 2016 collection is inspired by textures, architecture and people in contemporary cities. Comprising three sub-collections – ‘Sports Hybrid’, ‘Casual Hybrid’ and ‘Utility Hybrid’ – it meets various demands of the sports casual market.

www.boxfresh.com

MUSTANG
SOFT AND PERFECT

“Denim has arrived in the comfort zone,” believes the creative team behind Mustang jeans. For this reason, their A/W 2016 collection focuses on exquisitely soft fabrics both for men and women, while throwing in new silhouettes, such as high-waisted cigarette pants and worker-style denim overalls for women and tapered-leg pants for men. Wash effects in gray and blue and denim fabrics with flannel finish make the menswear offering even more refreshing. 
www.mustang.de 

MC2 ST. BARTH
‘VOYAGER’ PARKA

MC2 St. Barth, internationally renowned for their beachwear, has decided to explore other sides of the seaside, as well as urban life. Together with legendary designer Olmes Carretti – of Henry Lloyd, Best Company and Devold fame – they developed a sportswear jacket destined to become an icon: the ‘Voyager’ parka. Inspired by the world of sailing, it features water-repellent and windproof fabric, a heated hood, extra-large pockets and polyurethane foam inserts to enhance protection from the elements, both at sea and in the city. 

www.mc2saintbarth.com

SAKS FIFTH AVENUE
TORONTO OPENINGS

Hudson’s Bay Company has opened the first Saks Fifth Avenue store in Canada, in Toronto’s Eaton Square. A second location in Sherway Gardens (Greater Toronto Area) was launched a few days later. These openings are part of the Hudson’s Bay Company’s broader international expansion plans: in 2015, it moved into the European retail market with the acquisition of GALERIA Kaufhof, including one of Germany’s leading department stores, Kaufhof, German sporting goods retailer Sportarena, and Belgium’s department store Galeria Inno. 
www.hbc.com 

CHRISTOPHER SHANNON
NORTH QUARTER LAUNCH

The sought-after British designer Christopher Shannon, praised for his contemporary streetwear-inspired collections and his versatility (he was one of the three designers to create the costumes for dancers in the 2012 Olympics Ceremony), has launched a new tech-driven sportswear project: North Quarter. The 50-piece collection of jackets, knits, sweats, overshirts and jog pants, featuring bonded cottons, neoprene and soft-shell constructions, debuts in A/W 2016 and will be distributed by London-based Zone Two showroom, which also carries labels such as Eastpak, Scotch & Soda and Samsoe & Samsoe.

www.northquarterclothing.com 

PARIS FASHION WEEK
FEWER JAPANESE BUYERS

Following the attacks in November 2015, Paris fashion week has seen a significant fall in the number of Japanese buyers attending trade shows and showrooms. Some leading retailers, such as BEAMS and Abahouse International, chose not to send their buying teams to Paris, focusing instead on their respective in-house collections and on labels that could be viewed and purchased elsewhere. It is not yet clear what this shift will mean for the global geography of fashion events. WeAr will monitor the situation and provide an update in the next issue.

SHOW TOWN • EASTIME
BEIJING TRADE SHOW

In March, China will see the launch of a new fashion trade event. Show Town • Eastime showroom is a wholesale platform presenting over 70 international and domestic apparel and lifestyle brands during with Mercedez-Benz China International Fashion Week in D’Park, Beijing Fashion Design Plaza. The event is organized by the Beijing Yongjing Investment Company, which runs the distribution of several global brands, such as Badgley Mischka and Agatha Paris, and owns numerous multi-brand stores across the country.

LACOSTE
NEW L.12.12

For A/W 2016, Lacoste has launched a new mid-cut version of the ‘L.12.12’ shoe. Its clean and minimal design reflects the brand’s perfectionism. Exquisite simple lines and cupsole court construction are references to the tennis origins of ‘L.12.12’, while the piqué lining is a reminder of René Lacoste’s first polo shirt design. The shoe comes in five colors synonymous with Lacoste: statement red, crisp white, refreshing blue, vibrant green, minimal gray and stark black. 
www.lacoste.com 

SIWY
SEAMLESS EXPERIENCE

In the upcoming season, LA-based denim company Siwy introduces a range of new slim silhouettes focused on freedom of movement and functionality. One of the key styles of the A/W 2016 range is ‘Felicity’, a jean without side seams that truly feels like a second skin. Buttery-soft, it allows for 360˚ flexibility while donning a polished, chic and refined look. Other new additions include a cropped wide-leg pant, ‘Catherine’, that takes the relaxed, lounge-y feel one step further. 

www.siwydenim.com  



