


BUYER VOICES
TRENDS, FASHION EVENTS AND THE MEDIA

WeAr HAS ASKED RETAILERS ACROSS THE GLOBE TO GIVE US THEIR VIEW ON DIFFERENT TOPICS THAT MOVE THE INDUSTRY. HERE ARE THREE KEY QUESTIONS:

1. WHAT A/W 2016 TREND WILL BE THE MOST SELLABLE?
2. ARE FASHION EVENTS STILL RELEVANT FOR YOU?
3. DOES THE MEDIA – ESPECIALLY ONLINE – PLAY A ROLE IN YOUR BUYING DECISIONS?


Niels Radtke and Aude Gribomont, Hunting and Collecting, Brussels, Belgium
The mixed/collage/oversized style of Vêtements will bleed over more than one collection, so some R’n’B-singers-gone-artistic-directors will benefit from it! Besides, I’ve seen lots of beige and khaki. Events are often great showcases of what is trending right now and sometimes the crowd is more interesting than the show, but that is where the issue starts, right?! In the showrooms we interact with the product directly, but the media definitely have an effect on our buying as they give the product a social and cultural context. Online media also offer comment sections, which are sometimes very interesting as you get first hand reactions from people all over the world. The combination of both – the real experience of the product and how it is perceived and mediated – is the optimal amount of information.

Walid Zaazaa, Manifesto, Singapore
I have seen a comeback of technical fabrics inspired by active sportswear and mixed with more fashion-forward materials (Gore-Tex and boiled wool, nylon with leather). It’s a very strong trend but also very commercial. I tend to avoid fashion shows nowadays – it is too much of a PR event and of an Instagram mess! People don’t really care about what the designers present, they are just there to be photographed and I guess they feel more important this way. I prefer to go to presentations in showrooms to see the products and talk about business. The media play a huge role for me: it is also now important to buy according to what happens online. A lot of our customers ‘follow’ some of the brands we carry, and sometimes they know what their favorite labels are doing even before the retailers catch up. Today the customers see the products almost at the same time as the buyers: this is pushing retailers to be sharper in their selections. 

Momoyo Ando, Womenswear Buyer, la kagu, Tokyo, Japan
Fashion events and trade shows are important to me. I attend the catwalk shows of major brands, Tranoï and Première Vision, to name a few. I also visit showrooms: a lot of interesting items make it neither to the catwalk show nor to the trade show booth, so this is the only way to see them. I read fashion magazines, but, as there is always a time lag, I also check collection reports on Senken Shimbun or Pinterest for buying decisions.

Roxanne Chen, Womenswear Buyer, One Fifteen, Taipei, Taiwan
Interesting knitwear has been the highlight of A/W 2016 collections for me. I attend most of the key events in Europe – London, Paris and sometimes Milan. 

Alice Aichberger, Senior Premium Womenswear Buyer, Peek & Cloppenburg, Düsseldorf, Germany
The coat is back – either with trench details or a wide collar: a touch of 70s style.
In terms of colors and patterns, we will see a lot of checks and shades of camel. Instagram is a great source of inspiration for what's up next. Of course, I follow bloggers like Leandra Medine, Chiara Ferragni and Pernille Teisbaek, but also many brands, for example J.Crew, Tory Burch and Anya Hindmarch to get some new input. We attend different shows during Berlin Fashion Week, but mostly we have business appointments along with the fashion fairs and try to detect new brands and trends.
Alen Enumba, Senior Buyer, Au Pont Rouge, St. Petersburg, Russia
[bookmark: _GoBack]Colors are the best thing about Pre-Fall and A/W 2016, especially Camel, Oxblood and Deep Chocolate. I also predict great success for the flattering soft, drop-shoulder silhouette, particularly in St. Petersburg and Russia as a whole. Fashion events are extremely important, as they convey the zeitgeist that no photograph can really show. At Paris Fashion Week, I particularly enjoyed the GR8 party and Ulyana Sergeenko show. As for the media, I read content to grasp an overall spirit of the time, rather than particular trends. 




