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SARTORIAL STORIES :  SOF T TA ILORING  M EN S W E A R T R EN D

M ENSWE AR L ABEL S TO WATCH  B R A N DS

S U I T E D  A N D R E B O O T E D  W O M E N S W E A R  T R E N D

WOM ENSWE AR L ABEL S TO WATCH  B R A N DS

LUCIO VANOT TI   N E X T G EN ER AT I O N

L ISA KON NO  N E X T G EN ER AT I O N

BUYER VOICES  T R EN D

THE FUTURE OF THE SHOPPING MALL  R EP O R T

FARFETCH  I N T ERV I E W

N E W G E N E R AT I O N CO N C E P T  S T O R E S   R E P O R T

JA PA N :  S H O P P I N G  PA R A D I S E ,  P O W E R E D U P   R E P O R T

OFF THE TOP OF YOUR HE AD  ACC E SS O I R E S  R EP O R T 

COOL ITEMS FOR CONCEP T STORES  G A D G E T S

SCHN EIDERS  B U S I N E SS - P RO F I L

BL AUER  B U S I N E SS - P RO F I L

L IEBL INGSSTÜCK  B U S I N E SS - P RO F I L

KING BABY  B U S I N E SS - P RO F I L

FA B R I C  A N D CO L O R T R E N D S :  S P R I N G /S U M M E R 2 017  T R E N D

W G S N K E Y  TA K E AWAYS FO R  A / W 2 016 /17   FA S H I O N  F O R EC A S T

MANUS X MACHINA  E X H I B I T I O N

G AM E CHANG ERS  E X H I B I T I O N

BUSIN ESS TALK  M A R K E T U P DAT E


