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T R E N D

BUYER VOICES
T R E N D S ,  FA S H IO N  E V E N T S  A N D  T H E  M E DI A
WeAr  H A S  A S K E D  R E T A I L E R S  A C R O S S  T H E  G L O B E  T O  G I V E  U S  T H E I R  V I E W  O N  D I F F E R E N T  T O P I C S  T H A T  M O V E 

T H E  I N D U S T R Y .  H E R E  A R E  T H R E E  K E Y  Q U E S T I O N S :  1 .  W H A T  A / W  2 016  T R E N D  W I L L  B E  T H E  M O S T  S E L L A B L E ? 

2 .  A R E  FA S H I O N  E V E N T S  S T I L L  R E L E VA N T  F O R  Y O U ?  3 .  D O E S  T H E  M E D I A  –  E S P E C I A L L Y  O N L I N E  –  P L A Y  A  R O L E 

I N  Y O U R  B U Y I N G  D E C I S I O N S ?

MOMOYO ANDO 
WOM E NS W E A R BU Y E R ,  L A K AGU,  T OK YO,  JA PA N

 

Fashion events and trade shows are important to me. I attend the catwalk shows of major brands, Tranoï 

and Première Vision, to name a few. I also visit showrooms: a lot of interesting items make it neither to the 

catwalk show nor to the trade show booth, so this is the only way to see them. I read fashion magazines, but, as 

there is always a time lag, I also check collection reports on Senken Shimbun or Pinterest for buying decisions.

WALID ZA AZA A 
M A NIF E ST O,  SINGA P OR E

 

I have seen a comeback of technical fabrics inspired by active sportswear and mixed with more fashion-forward 

materials (Gore-Tex and boiled wool, nylon with leather). It’s a very strong trend but also very commercial. I 

tend to avoid fashion shows nowadays – it is too much of a PR event and of an Instagram mess! People don’t 

really care about what the designers present, they are just there to be photographed and I guess they feel more 

important this way. I prefer to go to presentations in showrooms to see the products and talk about business. 

The media play a huge role for me: it is also now important to buy according to what happens online. A lot of 

our customers ‘follow’ some of the brands we carry, and sometimes they know what their favorite labels are 

doing even before the retailers catch up. Today the customers see the products almost at the same time as 

the buyers: this is pushing retailers to be sharper in their selections. 

ROXANNE CHEN 
WOM E NS W E A R BU Y E R ,  ON E F IF T E E N, 

TA IPEI ,  TA I WA N

 

Interesting knitwear has been the highlight of A/W 2016 collections for me. I attend most of the key events in 

Europe – London, Paris and sometimes Milan. 


