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Industry: be brave, believe in what you do, follow selective distribution and know your consumer better! Retailer: be braver, believe in what you are doing, stop cherry- – picking and be authentic! Consumer: buy less – but better (quality), buy authentic goods and less crap!

Thomas Wirth, CEO, Replay Germany

I would make the fashion world a better place. It’s sad that this sounds utopian while it should be a realistic overall aim for all of us, from the supply chain to the industry and customers. So if I had a superpower, I would change working and payment conditions immediately, and, at the same time, I would call upon consciousness, foresight and, eventually, our buying behavior.

Joseph Keefer, Creative Director, Earnest Sewn

I'd love to see fashion slow down a bit and allow designers and consumers to enjoy a design, collection, a concept for longer than a breath. Fashion is to be enjoyed, not chased. 

André Berger, Managing Director, Handstich

If I would have the power to change one thing, I would choose TIMING. The main focus should be to approach the market with the right product in the right time and the right doses. If a consumer feels the need, has a reason for buying new things, gets sufficiently attracted, we all could avoid sales, off-price goods and bored customers.

Luca Berti, Creative Director, Crocker
In a world where in the next 5 years there will be more change than in the previous 70, fashion will have to face many challenges. It would be good to reduce the chain that takes the product from the producer to the consumer, but a lot of the business happens in the middle of this chain, where agents and retailers decide what styles will make it into the market. So, a way of changing things would be to look at synergies between the old and the emerging new sales systems.



