
买手之音BUYER VOICES
S/S 2017春夏：意外收获及主打单品: UNEXPECTED FINDS AND KEY ITEMS  
WeAr 征询部分国际领先买家新季主打产品是什么、目前的系列规划还缺失什么、以及他们最近的新发现有什么。ASKED SOME OF THE WORLD’S LEADING BUYERS WHAT PRODUCTS ARE KEY, WHAT THEY ARE MISSING IN THE CURRENT RANGE PROPOSALS AND WHAT WAS THEIR LATEST DISCOVERY.  


MARCIAL MUÑOZ 
OWNER, NOVENTA GRADOS店主
西班牙圣塞瓦斯蒂安SAN SEBASTIAN, SPAIN
http://www.noventa-grados.com


For S/S 2017春夏，我的投资主要在女装及包袋、墨镜和钱包等配饰，以最受瞩目的国际品牌为焦点，比如 I’m investing into womenswear and accessories, most of all handbags, sunglasses and wallets. I will focus on the most wanted international brands, like Marc Jacobs、, Nina Ricci、, Comme Des Garçons、, Rick Owens、还有 and Sybilla。.  

现在最难找的东西就是性价比高的优质产品！一些品牌最近开始步入更高价位的档次，却没有公正地提供更好的产品质量。就这一季而言，我们已经有好几个客人回来要求修理已出售了的货品。One thing that is difficult to find is a good price-quality ratio! Lately some brands have been tapping into higher price points, but without justifying them with better quality. This season we had several customers bringing items back to our store for repairs. 

如果品牌在付款条件上能够变通一点，那该多好。我很想为店铺开发并增加新的牌子，但因为品牌要求提前付账，实际操作比较困难。鉴于此，店铺根本没有多余的金钱投资到新货上。It would be great to have some brands’ flexibility in terms of payment. I love to explore and add new brands to our shop, but this is really hard as brands usually ask for the payment in advance. Due to this shops are not able to put any margin on new products. 

跟专业眼镜店没有关联的眼镜和墨镜品牌通常是最棒的。比起眼镜店品牌，它们性价比更高。而且，眼镜设计这个新领域比较容易切入，里面还会包含很多出众的系列。Eyewear and sunglasses brands that are not connected to optical stores are usually awesome finds. They offer great value for money, compared to professional optical brands. This new world of design in eyewear is really easy to explore, and includes outstanding lines. 


ELKE-CECILIA RIEHL
HEAD OF BUYING DEVISION, LODENFREY MUNICH及 MUNICH AND OFF&CO 采购部主管
德国慕尼黑MUNICH, GERMANY
www.lodenfrey.com 

对于FOR S/S 2017春夏季，我们将再次把重点着眼于裙装和女衬衫。所有条纹、打蝴蝶结的、或露肩的都是目前主打。带千花蜜语图案的浪漫连身裙、打底裙和恤衫裙都是关键单品。裤装也会有增长趋势，特别是有无数细节设计的款式。丹宁在所有产品类别都卖得很好。户外服饰则会专注有刺绣或印图案的飞行员夹克和实用外套。, once again, we will have a strong focus on dresses and blouses. Strips of all sorts, knotted or showing the ‘cold shoulder’ are the current highlights. Romantic dresses with mille-fleur prints as well as slip- and shirt-dresses are also key. We also see a clear growth potential with pants, preferably those with numerous details. Denim is strong throughout all product categories. For outdoors, we concentrate on bomber and utility jackets, either with embroidery or prints.

我们经常留意那些非广泛经销的有趣牌子。我们的顾客环游世界，因此期待更强、更有启发性的品牌选择，完整独特的生活方式元素。We are always on the lookout for exciting labels which are not widely distributed. Our client travels the world and expects therefore a strong and inspiring brand portfolio from us, complete with unique lifestyle elements. The latest unexpected brand discovery for Lodenfrey Munich was Sminfinity我们一见倾心的超棒针织系列Sminfinity是Lodenfrey Munich最近的意外收获。而在, a wonderful collection  of knits that immediately drew us in. In our concept store Off&CoBerliner Modesalon让我们大开眼界的年轻设计师 we are now presenting the young designer Nobi Talai, 的作品，已在概念店Off&Co内有售。who wowed me immediately at the Berliner Modesalon. 


FILIPPO CACCIAPUOTI
OWNER, CACCIAPUOTI店主
意大利那不勒斯NAPLES, ITALY
www.cacciapuotiluxurybrand.it/

For S/S 2017 春夏季，配饰、鞋履、包袋、T恤和运动服对我们尤其重要。季度最别开生面的新发现，是那些通常只从事运动服饰的品牌将与奢侈老牌合作（比如Cacciapuoti有售的Ports 1961将与Everlast联手推出新系列）。the categories that are particularly important for us are accessories, shoes, bags, T-shirts and sweatshirts. The most interesting discovery of the season was to see brands normally associated with sportswear doing collaborations with luxury brands [such as Everest collaborating with Ports 1961, whicha brand is carried by Cacciapuoti]. 


CORNELIA WOLLESACK 
DIVISION HEAD FOR YOUNG AND CONTEMPORARY WOMENSWEAR, KONEN年轻及当代女装部主管
德国慕尼黑MUNICH, GERMANY  
www.konen.de
 
For S/S 2017春夏季，所有产品类别都受到运动的影响，时尚一片悠闲。此外，出现很多衣裙、牛仔裤、连身裙和工装裤。现在的人们只关注个别单品，并不在意整体造型。, I have seen sports influences in all product categories, giving fashion a laid-back feeling. Besides, I still find lots of blousons, denim, dresses and overalls. People these days focus on individual pieces, rather than a whole outfit. 

在我们年轻女装部，品牌For our young segment, labels such as The Kooples、, Zadig & Voltaire、, Tiger Jeans、, Gestuz 、, Just Female、, Second Female、, LEE、, Essentiel、 and Mother息息相关，营造酷感十足的现代摇滚打扮，性感且妩媚，却带运动气息。 are very relevant: they form a cool, modern, rock'n'roll look, sexy and feminine with a sporty vibe. 
 
我希望看到更多与季节分开、能持续时兴的独立单品。至于产品类别，我会不断寻找简单的、适合日常生活、任何场合都能穿戴的连身裙。I would like to see more pieces that are independent from the seasons, more carry-overs. In terms of product categories, I am always on the lookout for easy everyday dresses which you can wear on every occasion.

我的最新发现：慕尼黑牌子My latest discovery: the Munich-based label holyGhost。他们致力于创造女性化、轻松、有个性的打扮。. They create a feminine, relaxed and individual look. 



SHERRI MCMULLEN 
OWNER/BUYER, MCMULLEN 店主及买手
美国皮埃蒙特
PIEDMONT, USA
http://shopmcmullen.com  

厚底鞋和休闲鞋都是在城中行走或旅游的最佳选择，因此也是17春夏的关键单品。裙装一直很重要，尤其在春天，顾客都喜欢淡然地披上一条裙子，穿上好鞋，便外出上路。Shoes with platforms and casual shoes great for walking around town and traveling are a key S/S17 category. Dresses are always important, especially in the spring, because customers like the ease of putting on a dress, a great shoe and heading out. 
  
合身舒适的休闲裤是我不厌其烦在找的产品。尽管顾客都喜欢牛仔裤，有别的选择更好。I'm always looking for casual pants with a great fit because although my customers enjoy denim, they want another alternative. 
  
几年前我在巴黎购物时无意发现了一个很优秀的意大利设计师I came across an amazing Italian designer, Erika Cavallini，然后一直留意着该系列，直到去年春天终于订购了品牌服饰。我的客人都超喜欢，质量非凡之余，价格也好。我几乎不大确定是否要向大家分享这个新发现，因为在美国只有四家店销售这牌子，我们是其中一家！, a few years ago while shopping in Paris and had been watching the collection until finally ordering it last spring. I finally ordered it this past Spring, and it was a home run. My customers love it, the quality is wonderful and prices are good. I am almost nervous to share this discovery since we are one of only 4 stores carrying in the US!


MARCO CATENI
CEO & BUYING MANAGER, DIVO CEO暨采购经理
意大利圣马里亚阿蒙泰和蓬泰代拉, SANTA MARIA A MONTE AND PONTEDERA, ITALY
www.divo.it


我们在目前的系列规划没有缺失任何东西；现在比较难寻的是品质与价格间的正确平衡点，很可惜高端品牌都不在乎这个比率。We don’t really miss anything in range proposals; what is hard to find is a correct relation between quality and price. Unfortunately, top brands don’t always care about this ratio.

现在对新晋设计师来说，并不容易。店铺都不愿意冒险，只坚持已证明可获得成功的货品，不再作任何前沿性考虑或投资新设计师品牌。在所有新兴牌子中，Loewe新任创意总监It’s not an easy time for upcoming designers now: stores don’t want to risk and propose only things that have already proven to be a success, without thinking forward and investing into new names. Among new names, J.W. Anderson可谓时尚界一股清流。另一个有启发性的新崛起牌子便是, who has already become a creative director for Loewe, is a breath of fresh air. Another inspiring up-and-coming label is Marco De Vincenzo。. 


LAURE HÉRIARD-DUBREUIL
THE WEBSTER创办人暨CEO
美国各地
www.thewebster.us 
 
在我们的客户名录里，本地与国际游客的比例非常平均，因此，店铺所有重要类别的产品陈列组合都必须十分出众，从男女士必备的日常服，到晚装、泳衣、配饰，应有尽有。
 
我不觉得市场上缺失了什么，但我不断在寻觅仅可以在The Webster销售的独家商品。我关注永不过时的经典单品，所以我认为自己已经找到想要的了。
 
最新发现吗？作为专门扶持年轻才俊的LVMH 时尚大奖赛的评委，我对Antonin Tron的Atlein系列印象非常深刻，必须要把它收纳进我的店里。
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