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LIEBLINGSSTÜCK
SUPPORTING THE TRADE
 
The German brand with a heart, Lieblingsstück, is extending its retail support. Retailers can now order bestsellers retrospectively, and key looks that are promoted by the brand on social media can be purchased in the delivery month. In total, there are now 11 deliveries a year, constantly providing the trade with fresh stock: it is Lieblingsstück’s goal to serve the POS and. T the S/S 2017 collection further underlines this. The focus is on the relaxed Californian look, sporty but feminine. The centrepiececenterpiece of the collection? A lace blouse, paired with a little jacket.

http://www.lieblingsstueck.com/ 

BEAMS MADE IN JAPAN
NEW LAUNCH

For S/S 2017, Japanese company Beams has launched its Made in Japan line. Directed by Yutaka Goto, also designer of Remi Relief, the collection comprises basics with a focus on Japanese craftsmanship. 
The first collection has a street feel and a vintage look, particularly the super-thin indigo denim series that incorporates a rare technique of denim yarn dye that leaves the core white. Beams Made in Japan is meant to be more more sophisticated and focused on details than the other lines produced by the famous Japanese retailer, and will primarily be sold outside of Japan. The first wholesale point was CIFF Copenhagen.	Comment by Proofreader: Bold?

FASHIONKODE
BUSINESS MATCHING PROGRAM

Biannual Korean fashion event FashionKODE, organized by the Korea Creative Content Agency (KOCCA), will be held in Seoul’s Namsan J-Gran House on October 18-20. Apart from a trade show and a catwalk show program showcasing over 70 local design names, a matching program for buyers and brands will be in place, helping international buyers navigate their way through the complex but fascinating world of Korean fashion.

www.fashionkode.com 

PRPS
PURPOSEFUL DENIM

[bookmark: _GoBack]Few people know that the brand name PRPS stands for ‘purpose’ – without the vowels. Founder and cCreative Ddirector Donwan Harrell, who hasd previously worked for Nike, finds draws inspiration fromin his memories of a childhoodgrowing up in a coal- mining town, surrounded with by old pickup trucks and workers in overalls. His penchant for vintage and authenticity – and for fabrics that look like they have been around oil and grease – shines through the special patina, characteristic of his unique finishes. Retailing at 440-750 EUR, these are high-end jeans for true denim aficionados. 

www.prpsjeans.com 

JAPANESE BUYERS
RESUME PARIS TRIPS

As WeAr reported earlier this year, Paris Fashion Week has seen a decline in Japanese buyers’ attendance following the 2015 attacks, largely due to insurance reasons. However, S/S 2017 is proving seems to indicate that Japanese stores have resumed their Paris trips: several buying agencies confirmed that their clients would be visiting the French capital in autumn, despite the country’s extended state of emergency after the tragic events in Nice. Meanwhile, a growing number of labels that show in Paris are teaming up with Japan-based showrooms, to secure their place in that market. 

