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PERSONAL SHOPPING 
RETAIL’S NEW FOCUS 

Personal shopping is increasingly relevant in light of decreasing traffic in brick-and-mortar stores. Offering this service is an excellent way to get to know your clients better, increase their loyalty and present them with new brands. Antonioli – particularly the retailer’s recently opened Ibiza store – is working with concierge companies, proposing top customers a personalized service that involves visiting them in their villas or on their boats with a selection of appropriate items. The store states that it helps support sales and meet the needs of high-end customers. 

www.antonioli.eu
  
KENNETH COLE 
CLOSES OUTLETS
 
US brand Kenneth Cole is closing all of its 63 outlet stores. "As we continue on our path of strengthening our global lifestyle brand, we look to expand our online and full-price retail footprint across the globe,” said CEO Marc Schneider. “We need to focus our energies and resources to better serve the consumer on their terms.” Whether the tendency to cut down on the cut-price segment will spread to other brands is not yet certain, but WeAr will follow further developments of this trend closely.

www.kennethcole.com

MUSTANG
NEW KIND OF STRETCH

Mustang’s key jeans look for F/W 2017/18 is defined by a new generation of stretch: fabrics that look coarse and stiff, but are actually stretchy and soft, allowing for both comfort and an authentic denim look. In the female range, the focus is on shaping fabrics and high waistlines. Cropped denim continues to dominate both women’s and men’s collections. In the tops segment, the women’s line sees South African influences and decorative embroidered elements, while the men’s range introduces denim jackets with handwritten prints on the backs. 
www.mustang.de 

CROCKER
ECLECTIC INSPIRATIONS

With its Scandinavian roots, Italian creative direction and headquarters in China, the 40-year-old brand Crocker is a truly cosmopolitan company with a strong focus on denim. For the upcoming winter, key themes are outdoor sports and vintage army wear (think interseason jackets with detachable lining); punk (Union Jack prints on T-shirts); and ‘Formaldini’ – formal garments made of blue denim and indigo canvas. 

www.crockerstockholm.com 

ALBERTO 
‘BIKE’ AND OWN STORE
 
Alberto, the German brand that specializes in trousers, believes in functionality. Its newly launched ‘Bike’ model is designed to make cycling more comfortable and fashionable and features a high-rise back, an anti-slip band worked into the extendable waistband to prevent the shirt tucked into the trousers from slipping out, and a water- and dirt-repellent ecorepel® coating. Reflective elements adorn the cuffs and the back pockets, enhancing the rider’s on-road security. ‘Bike’ comes in five fabrics and retails at 99-129 EUR. Alberto has recently opened its first store in Mönchengladbach. More on www.wearglobalnetwork.com.

alberto-pants.com

	
ISSEY MIYAKE X SONY 
E-PAPER BAG

Issey Miyake has teamed up with Sony’s  Fashion Entertainments unit to produce a unique bag with a changeable pattern, that is made of leather and ‘“electronic paper’” – the technology used in e-book readers. Revealed at the designer’s S/S 2017 runway show, the accessory is equipped with an acceleration sensor, which enables it to change patterns in response to the movements of the wearer, and a button that allows users to further disrupt and alter the design. The bag will be sold in Issey Miyake boutiques from April 2017.     

www.isseymiyake.com
fashion-entertainments.com


CORDURA 
ADDITIONS TO RANGE
Cordura fabric is known for its durability, comfort and performance. The range has recently seen new additions to the tenacity polyester fiber family, further developing the brand’s portfolio of durable knit, fleece and woven laminate Cordura Hi Vis fabrics designed for the protective wear market. Cordura has also presented a range of Combat Wool offering enhanced abrasion resistance and longevity, proving that fashion can indeed meet function.

www.cordura.com 
 
PAULA CADEMARTORI 
KARTELL COLLABORATION

Iconic Italian design company Kartell teamed up with designer Paula Cademartori to produce a few pieces for its fashion line, Kartell à la mode. The collection, presented within the #EnjoyTheFrontRow project conceived by the Rinascente department store in Milan, includes a sandal, ‘Claudia’, and a handbag, ‘Parati’, designed in a contemporary tropical mood inspired by the Botanical Garden in Rio de Janeiro. 

www.paulacademartori.com
www.kartell.com 


JACOB COHЁN
NEW CUTS AND LABELS

For S/S 2017, Jacob Cohën adds a range of feminine pieces to its classic denim proposals: finely tailored cotton shirts decorated with flowered micro-prints, polka dots, or detachable Mandarin collars; jackets and a classic trench coat in waterproof poplin. The menswear line features new labels: the flags of five countries – UK, USA, France, Russia and Japan – made out of pony hair, a hand-painted numbered series of leather labels with a retro bicycle image, and leather labels inspired by the graphics of the renowned Sicilian majolica.

www.jacobcohen.it


AVANT TOI
NATURE (IN)SIDE 
Avant Toi’s Cruise 2017 collection is inspired by an immersion in nature, wild but maternal. The womenswear line features weightless outerwear, such as a linen mesh jacket lined with cotton and a gilet in linen viscose mesh, and multicolor T-shirts. In the men’s line, innovative fusions of materials, such as wintery cashmere and wool blended with classic summer linen, create new weights. The looks are complete with wide stoles and scarves made from vintage foulards paired with cashmere silk. 
www.avant-toi.it 

 





