


PRPS
LAUNCHES WOMEN’S COLLECTION

Luxury denim pioneer PRPS has launched a women’s collection, available to consumers from summer 2017. Following the success of the men’s line, founder and designer Donwan Harrell decided to tackle the women’s market: “I was looking at women’s denim in the stores and it was all the same ... I wanted to create something that stood out.” The inspiration came from Harrell’s love for American muscle cars. Retailers such as Ron Herman, ShopBop, American Rag and Revolve have already bought the line that will retail at 198-495 USD.
www.prpsgoods.com

CALVIN KLEIN
UNITES SHOWS

Calvin Klein is the latest brand to shake up the fashion calendar. Following in the footsteps of Gucci, Burberry and Vetements, the American luxury label announced that it would be holding one show presenting both women’s and men’s collections. The show’s time slot at NYFW has changed too – Calvin Klein is now one of the opening labels, in contrast with the second-to-last slot it previously held. The announcement comes soon after PVH, the company that owns Tommy Hilfiger and Calvin Klein, reported profits that beat Wall Street forecasts for the 3rd quarter of 2016.   
www.calvinklein.com 

LINE LIFE
MERCHANDIZING HELPERS
A new concept in merchandise planning and business support, LineLife, has launched to help the growth of small and medium retailers. It offers tailored packages covering everything from small business analysis to full-range planning and forecasting, but the particular focus is on merchandizing: looking behind sales and stock figures, the service helps to interpret key selling patterns in order to balance buying risks and grow profits. Instead of a bulk down payment, the company charges a monthly fee and offers regular reviews to support clients.

www.linelife.co.uk 

M&S
CLOSES INTERNATIONAL STORES 

UK-based mid-to-low-price retailer M&S will pull back from 10 international markets and close 53 international stores. In an analysis, Harsha Wickremasinghe, Associate at Livingstone management advisory, noted that the retailer “has suffered from a sub-50-year-old demographic aversion to the brand’s clothing ranges” by not offering a distinctive enough product, and “failed to draw female shoppers to its e-commerce offering”. The M&S Group is planning to focus on domestic retail and on growing its grocery offering within the M&S Food range.   







