LA MARTINA EVOLUTION 
GLOBAL RETAIL SUMMIT 
To explore the opportunities and threats of the imminent digital future, La Martina, the luxury lifestyle brand that marries polo expertise with impeccable style, hosted its first Brand and Retail Global Summit in Milan, inviting international retailers and partners from four continents. 
The two-day event focused on digital topics including authenticity, sustainability, content creation, the power of ‘prosumers’, changing shopping experiences, digital marketing, and omnichanneling. These were explored through case studies and talks delivered by acclaimed analysts, such as Giovanni Cagnoli, co-founder of the Italian branch of the consulting firm Bain & Company; Piers Fawkes, founder and president of business intelligence agency PSFK; Francesco Morace, sociologist and president of research company Future Concept Lab and Brian Solis, principal analyst at digital insights company Altimeter Group.
[bookmark: _GoBack]La Martina’s owner Lando Simonetti and CEO Enrico Roselli take the digital world very seriously: they recently invested 1.5 million EUR into a cutting-edge e-commerce platform. By sharing their expertise with over 100 retailers who stock the brand, they are helping the industry to navigate the challenging universe of big data more successfully, creating winning omnichannel strategies and streamlined online solutions for the benefit of their businesses and the industry as a whole.  
www.lamartina.com 
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