ALL CHANGE AT LIEBESKIND BERLIN
WHAT’S UP AT THE SUCCESSFUL GERMAN LABEL?  WeAr TALKS TO CEO BRIGITTE DANIELMEYER ABOUT THE BRAND’S LATEST DEVELOPMENTS.

Your new headquarters in Berlin is big news. What makes it special?
Now all Liebeskind Berlin employees are working under one roof. Before, the teams were distributed between three locations. Working and laughing together makes a big difference for solidarity and team building. The loft space, brick walls and the location right by the Spree River give the new headquarters a special feeling.

You are going through an interesting ‘trading up’ transition. Why and how?
Trading up, to us, is not about becoming more expensive, but about getting better. High quality at affordable prices is the DNA of Liebeskind Berlin. Our accessories have received international acclaim; there is also a ready-to-wear collection, as we want to offer our clients more than our iconic ‘vintage’ bag. 

What is its focus?
The collection embodies a special attitude to life unique to Berlin. There are many intersections between the bags, womenswear, and footwear lines; our design teams work closely together.

How important are bags and accessories for you?
Bags continue to be a core product of Liebeskind Berlin; womenswear and footwear collections complete the look. Trousers, leather jackets and shoes develop the vibe suggested by the bag. 

Keyword ‘new workmanship’: what can you report here?
First of all, it’s about new leathers, but also new techniques, such as our new ‘Handstitch’ group where delicate, handmade details are combined with high-end nappa leather. 

What’s your take on retailers?
Retailers are reliable partners who have supported Liebeskind Berlin from scratch, and we will continue to build solid relationships with them. 

Where are you currently selling and what are your expansion plans?
Liebeskind Berlin is available in 25 countries. The territories we want to expand to, apart from the D-A-CH region, are the Americas and Southeast Asia. 

www.liebeskind-berlin.com 
