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THE COTERIE EXPERIENCE

备受赞誉的纽约展销会The acclaimed New York-based trade show Coterie推出全新“The Coterie Experience”展馆，由两位副总裁，资深行家Danielle Licata和曾是Century 21创意总监的Valentino Vettori策划，是一个以互动型装备设施为主，把时尚与尖端科技结合一起的厅室。 introduced a new format called ‘The Coterie Experience’. Conceived by VPs Danielle Licata and Valentino Vettorio, an industry veteran and a former creative director of Century 21 respectively, t was an interactive installation, weaving together fashion and cutting-edge technology. 

Licata介绍道：“该厅旨在启发行走于Coterie会上人们的创意，为他们展现零售能够如何融入科技、体验与时尚，让顾客置身在一个更引人入胜的店内之旅。” commented: “This installation is meant to inspire creativity in those walking the Coterie floor by showcasing how retail can merge technology, experience and fashion, exposing consumers to a more compelling in-store journey.”

场馆就像一个设在展销会内的商店，由各新兴和成熟品牌在这通过虚拟实境技术讲述他们的故事。The pavilion, much like a shop-in-a-trade-show, hosted emerging and established brands that had the chance to tell their stories through augmented reality technology. The Coterie Experience 应用程序就是使用这种技术触发预先由品牌提供并上传了的文件的预编码数据点，过程类似于iPhone上的面部识别功能。大会给来访人员配app used such technology to trigger pre-coded data points that brought up pre-loaded collateral provided by the brands, in a process similar to the facial recognition feature on an iPhone. Visitors were equipped with iPads，让他们能够扫描场馆墙上的图片。图片一经扫描，预编码的图像便会在iPad上显示各种搭配型录、录像、单件衣服、或甚至品牌店铺360°的视觉旅行。, enabling them to scan pictureson the pavilion’s walls. When scanned, the pre-coded images would bring up a variety of lookbooks, videos, single garments or even 360° tours of the brand’s stores on the iPads. 

[bookmark: _GoBack]跟技术公司EDGE DNA合作举办了本次活动的Vettori说：“我相信零售与实体店，但对今天的商店规划与运营表示无奈。红砖瓦墙的零售产业已经很疲弱，我们要好好想办法把它振兴起来。品牌需要重新考虑他们的店铺布局，毕竟商品已经不是店铺的主要焦点。昨天被定义的“生活方式”，明天应该成为“故事复述”。挂满衣服的衣架和摆满商品的货架应该为体验环境创造空间。现在已不是视觉营销，而是情感故事的表达。”, who partnered with technology firm EDGE DNA for this event, said: “I believe in retail and physical spaces, but not in how stores are designed and operated today… The brick-and-mortar industry is tired, and we need to shake it up. Brands need to rethink their store layouts where products are no longer the primary focus. What was defined as ‘lifestyle’ yesterday should become ‘storytelling’ tomorrow… Racks of garments and shelves full of goods should make space for experiential environments. It is no longer about visual merchandising, it’s now about emotional storytelling.” Vettorio认为，这项技术既能帮助商店保持他们的DNA，又可以令他们的潜力升级，引领零售革命。 believes that this technology will help stores to keep their DNA but enable them to upgrade their potential, causing a retail revolution.

http://www.ubmfashion.com/shows/coterie
