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CORDURA 
50TH ANNIVERSARY

For five decades, Invista’s Cordura brand has shaped the world of military gear, workwear and outdoor apparel with a focus on durability. This year, it is celebrating its golden anniversary by honoring its collaborators with 50 key pieces produced in association with other labels. These products will be announced throughout the year. So far, they have included ‘Wool-Dura’, a soft and strong fabric used in hunting apparel created jointly with Woolrich; and a backpack that is tough enough to resist the most challenging high-alpine expeditions, the result of a North Face x Cordura collaboration. More projects will be announced soon. Happy Birthday Cordura – here’s to 50 more durable years. 
www.cordura50years.com 


BIRKENSTOCK 
INUIT INSPIRATION

Birkenstock’s A/W 2017 collection was inspired by the four elements: earth, water, air and fire. These elements are represented in the color themes and materials. Traditional Inuit dress is another significant reference point of the collection, with rich embroideries and applications. The fur hood and cowhide, typical for of Inuit attire, have been reinterpreted in several shoe and sandal models. 
www.birkenstock.com

ROBERT GRAHAM 
EVOLVING DNA

For Autumn 2017, Robert Graham is reinterpreting its product through a more refined premium lens. By adding new product categories, luxurious fabrics and updated silhouettes, the brand’s goal is to provide a healthy mix of basics and more trend-oriented pieces. “We’re looking to excite our existing customer base and usher in a new generation of collectors who appreciate tailored, fitted garments… We need to stay relevant to the modern man’s lifestyle and provide more options that cater to his changing needs,” says President Andrew Berg. The collection will include woven pieces, bottoms, knitwear, sport coats, accessories and fragrances.  

www.robertgraham.us

ALBERTO
ALEXA IN-STORE

Alberto, the German specialist trouser brand, has introduced Amazon’s voice-controlled virtual assistant ‘Alexa’ in its concept store in Mönchengladbach in a bid to maximize its ‘smart shopping’ angle. This technology has lately been fascinating forward-thinking techno-geeks around the world and seems like a natural choice for the innovative fashion label. An in-store speaker fitted with ‘Alexa’ can answer customers’ questions regarding the current collection, styles, fits and the company’s history. Those who are already using ‘Alexa’ at home can also install the new ‘Alberto Knowledge’ feature on their own device and learn all about the brand as and when it suits them.

www.alberto-pants.com

LOTTO LEGGENDA
REVISITING SPORTS HISTORY

Taking inspiration from the '70s and '80s, Lotto Leggenda reinterprets the models that made sporting history by combining the sports spirit with a taste for fashion. For the Italian brand, authenticity is a key part of every collection. The new A/W 2017 line offers refined styles with strong retro vibes, recalling the legends themselves and their contribution to the history of sport. Two models are in the spotlight of this collection: ‘Autograph’ and ‘Tokyo Shibuya’, inspired by the tennis and running worlds respectively. The brand’s history, which began in 1973, is honored with "Lotto 1973" embroidered on the back of every pair.

www.lottoleggenda.it 

SUN68
GROWING DISTRIBUTION

It’s all go at the luxury casualwear label Sun68. The brand will soon add five new flagship stores to the 16 existing ones in its native Italy, with a view to expanding the retail concept to Europe soon after. Furthermore, Sun68 is developing its retail partnerships: for the first time since its launch in 2015, the brand’s sneakers line will be sold by 500 selected footwear retailers in Italy and Germany. Finally, the label has launched distribution in Japan through the reputable licensee Yagi Tsusho Limited.

www.sun68.com 

ALPHATAURI 
ENERGY WEAR

AlphaTauri, the clothing brand created by Red Bull, a company renowned for its energy drinks, is exploring a new dimension of intelligent apparel with ‘Taurex’ technology. This innovative fabric treatment reflects the energy radiated from the body back to the wearer, thereby extending his or her physical and mental capacity whilst s/he is moving. Developed with Schoeller Textiles, the titan mineral matrix at the centre of this innovation harnesses far infrared rays, which promote circulation and increase oxygen levels. The fabric is meant to improve overall wellbeing and concentration, reduce fatigue and foster faster regeneration.
alphatauri.com

COLMAR ORIGINALS
HUMAN CONNECTIONS

The latest collection by Colmar Originals, called ‘Human Connections’, was inspired by the frantic pace of the modern city. The core looks in the ‘Research’ line include men’s bombers with down padding, a double-breasted coat and a parka in padded microfiber. For women, the line proposes a bomber and a jacket in a shiny, internally laminated stretch fabric and outerwear pieces made of a crushed material with an “origami” effect. In other lines, feminine classics are reinterpreted in a plissé fabric or in neoprene. A selection of knits, from cashmere to alpaca, completes the collection.
www.colmar.it 


EASTPAK
AMERICAN LEATHER 

Since 1952, Eastpak’s backpacks have been icons of a free-spirited, “hands-free” lifestyle. The star backpack models in the brand’s latest collection are made from 100% born-and-raised-American cattle hides, provided by the master craftsmen at Berger Company, a leather manufacturer founded in 1908 in Atchinson, Kansas. Bearing the natural marks and grain patterns that tell the story of their origins in the heartlands, a time-honored tanning process preserves the smallest details that make each piece of leather distinct, giving these rucksacks their unique, authentic look. 
www.eastpak.com 

HERRLICHER
NEW AGENCY AND COLLECTION

[bookmark: _GoBack]Munich-based denim and casualwear brand Herrlicher started 2017 by signing a new distribution agency in Austria, Parisa Engel, in a bid to develop its international network. The A/W 2017-18 collection combines military motifs and opulence in the form of velvet, silk, glitter and ruffles, as well as versatile sportswear styles, such as sweatshirts adorned with patchwork and ‘Wonderlicher’ and ‘Heldinnen’ embroideries made using lurex yarn. In the outerwear segment, parkas, quilted coats and bombers are key, as well as a small range of leather and “leather-look” jackets. 

www.herrlicher.com 
