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LA MARTINA
GLOBETROTTING COLLECTION

True to its source of inspiration, the Polo player renowned for being a globetrotter, La Martina’s A/W 2017 collection mixes bright color pops reminiscent of the Indian Holi Festival with an English style. Soft textured tweed meets genuine leather in an ode to the brand’s home country: Argentina.  The collection encompasses a formalwear line; an activewear line conceived as a sportswear collection; and ‘Polo Player’, which is the core collection designed for polo players and Guards. This season the latter draws inspiration from the uniforms of the British Army Regiments; the color palette evokes the Union Jack. 

www.lamartina.com 
LIEBLINGSSTÜCK
SECURING MARKET SHARE
Lieblingsstück, the high-quality German knitwear brand, has succeeded not only in gaining but also securing its share of the market. This can be attributed in part to a distribution strategy that concentrates on close cooperation with retailers; and partly to a clearly defined collection and an alliance between the individual umbrella brand concepts. Furthermore, the brand is keen to share its values with the industry, a point underlined by the move to its new corporate headquarters on an 800-year-old farmstead. In technological and ecological terms this building will conform to the latest standards and combine tradition and a vision for the future.
www.lieblingsstueck.com 

VERSACE
CHINESE SPECIAL 

To celebrate the start of the year of the Rooster in the Chinese horoscope, Versace launched a special edition of the ‘Empire Palace’ bag, the luxury accessory featuring a golden lock with the iconic Medusa imprint. The special edition is made from leathers of different colors, including gold, red and black. The bag has a removable detail with ‘Versace Chinese New Year Special Edition 2017’ inscribed on one side and a rooster-shaped charm decorated with Swarovski crystals on the other.

www.versace.com 


PREMIUM
RECORD NUMBER OF VISITORS

The January edition of the Premium trade show saw a 7% increase in footfall in comparison to the previous season, and the highest number of visitors ever recorded on day 2 of the show. International guests accounted for 69% of the footfall, including delegates from France and Benelux (19%), Southern Europe (21%), Scandinavia (5%), UK and Ireland (3%). After its recent acquisitions, the Premium Group’s shows – Premium, Seek, Bright and Show&Order – now feature 1,800 brands in total over approximately 51,000m2 and encompass the whole spectrum of contemporary fashion.
www.premiumexhibitions.com 

add
CLOUD POWER

[bookmark: _GoBack]add, the Italian brand that specialisesspecializes in luxury down jackets, is constantly refining its know-how. The label only uses pure and soft white goose down that is ultra-lightweight (just one gram of down yields 500 flakes), has a unique insulating power capability and is able to give add’s garments their signature, sculptural look. For A/W 17, add celebrates lightness once again by introducing a brand new material, ‘Peach Light Puffy’, that enables garments to be “soft as a cloud”, as the brand puts it.  

www.addown.it 

