50TH ANNIVERSARY WISHES
RETAILERS FROM AROUND THE GLOBE HAVE SENT US WONDERFUL BIRTHDAY MESSAGES. WeAr CHUFFED.

LARS BRAUN, FOUNDER, BRAUN HAMBURG, GERMANY

Congratulations on your 50th edition. With every issue you give us an idea of what is going on in the industry and what we might be missing out on. Please continue to be as inspiring, fresh, up-to-date and young, and please retain your critical mind. This is all the more important as fashion seems to be getting a little boring and the industry might be adapting a certain copy-and-paste attitude.
 
Thank you so much for all your work in the past and all the best for the future.


AI OGISO, SHOES BUYER, ISETAN MITSUKOSHI, JAPAN

Congratulations on your 50th issue! Looking back on your outstanding work and achievements, I recognize that your one-of-a-kind perspective gives me fresh ideas for my buying and inspires me. We at Isetan Mitsukoshi sincerely hope we can continue our collaboration with WeAr in future.


YOJI KAWAGUCHI, MANAGER FOR COSMETICS AND FASHION ACCESSORIES, ISETAN MITSUKOSHI, JAPAN

As a department store, Isetan Mitsukoshi aims to be one of the world's greatest fashion museums. I believe WeAr has the same spirit and passion for fashion as us, so we hope we will encourage and inspire each other for years to come.

RON HERMAN, OWNER, RON HERMAN, US AND JAPAN

Congratulations to WeAr on the publication of your limited-edition 50th anniversary issue. You have been an inspiration to me for many years, and you continue to lead the market in relevant and meaningful content. WeAr is more than an aesthetic work of art; it provides the best overview of today’s designers, business leaders and retailers and is presented in a creative way with a unique point of view. Unlike most magazines, WeAr distinguishes itself with a genuine sense of style and true passion. Each issue is an experience. 

Thank you for 50 glorious issues!

TOMMASO PECCHIOLI, OWNER, GERARD LOFT, ITALY

WeAr has always been a point of reference for companies, retailers and clients in the fashion industry, useful not only for trends in accessories and clothing but also for the latest styles in terms of furniture, installations and the interior design of shops around the world, which makes this magazine a real must. Your capacity to get both producers and retailers involved and let them express concepts and ideas is inspiring and useful, as is your amazing ability to mix art and fashion, often reflected in magazine covers, which cumulatively are a contemporary art exhibition.


TIZIANA FAUSTI, OWNER, TIZIANA FAUSTI, ITALY

I consider WeAr Global Magazine a valuable voice in luxury fashion and the latest trends, interpreting contemporary lifestyle with a vanguard vision. I also appreciate the sensible and skilled focus on art. With its captivating covers and editorial graphics it is an inspiring guide for buyers, customers and all the fashion business. Surely a must-read magazine!


FILIPPO ANZALONE, OWNER, BJORK, ITALY
[bookmark: _GoBack]
With its appealing and contemporary visual language WeAr magazine is definitely one of the best magazines for trend coverage, industry insights, and business news. I personally love how they complement interesting articles about the three fundamental factors in fashion: People-Products-Stores. Congratulations on your 50th issue!

MARIETTE HOITINK, CO-FOUNDER, HOUSE OF DENIM, DENIM CITY AND X BANK, THE NETHERLANDS

WeAr magazine is uber-cool directional where sportswear meets couture, and has a soft spot for up-and-coming brands as well as a platform where retailers connect on fashion, design and art. We Are as likeminded friends, congrats on the 50th edition! XXX

KRISTINE LOGEMANN, HEAD OF PUBLIC RELATIONS & EVENT MARKETING, PEEK & CLOPPENBURG, GERMANY

From industry talks to shops to runway and trend reports – WeAr does a fantastic job and is a source of both information and inspiration at the same time. An all-round perfect fusion of fashion, design and art: the ideal way to while away the time. Thank you for letting us be part of your journey. In this sense, we wish the whole WeAr team huge congratulations on the 50th edition – and we look forward to many more.

ANITA BARR, GROUP FASHION DIRECTOR, HARVEY NICHOLS, UNITED KINGDOM
 
Happy 50th anniversary WeAr! It has been a privilege to work with such an innovative and forward thinking title and we’re grateful for the support for our brand; WeAr is a fantastic platform that is so well regarded throughout the industry, congratulations on this milestone.
 
ELKE-CECILIA RIEHL, PURCHASING DIRECTOR/DOB, LODENFREY AND OFF&CO, GERMANY

I am one for getting rid of printed paper. I only get one publication on a regular basis that I hold on to and constantly refer to: WeAr Global Magazine. Your magazine embodies art, fashion and the art of cool, a wonderful combination and superbly produced. Stay curious! All the best!

MARK WERTS, FOUNDER AND CEO, AMERICAN RAG, USA

WeAr has, unquestionably, the best fashion photos of any fashion magazine I know. I find the artisan and soulful presentation refreshing in this hyper sleek world... WeAr is stylish rather than trendy and stands head and shoulders above the vast majority of fashion publications from any country. BRAVO! 

AARON DELGUZZO, OWNER/ CHIEF BUYER, LIKELIHOOD, USA

Wow! Happy Birthday WeAr! We can't imagine our buying without you. We love WeAr magazine because you inspire us, the large photos ensure we can see materials up close, which helps us understand designs and, most of all, trends. We cherish and value our ongoing relationship and how you connect us to buyers, designers and all-round fashion geeks throughout the world. Happy Birthday to you!

ALEXANDRE FURTADO, OWNER, DAMAGE PLAYGROUND, THE NETHERLANDS 

WeAr magazine is SpottieOttieDopalicious, you know, that song by Outkast. As I flip through the pages in slow motion all I can think of is damn, damn, damn.

KASPER BRANDI PETERSEN, FOUNDER, THE CLOAKROOM AND LABFRESH, SWEDEN

WeAr magazine is an overwhelming feast of visual and emotional impressions. As a source of inspiration WeAr magazine sets the bar high, and I am impressed with their ability to dig up beautiful and innovative concepts from all corners of our globe.

GALLERIA DEPARTMENT STORE, KOREA

Congratulations on the 50th volume of WeAr Magazine! Galleria deeply appreciates your fascinating visuals and sensible perspectives toward global fashion trends. We believe the history of WeAr magazine is a kind of a fashion textbook that reflects an evolutionary process of global fashion retail. Galleria will always support your innovative and inspirational work. Congratulations once again!

IVAN CHAN, CEO, DUIER, CHINA

Congratulations to WeAr magazine on the 50th issue! This is a milestone and achievement for an international fashion publication! I really look forward to continuing Duier's cooperation with WeAr in the Far Eastern markets.

HOLGER BLECKER, CHIEF MERCHANDISING OFFICER, BREUNINGER, GERMANY

For some years now, we have been associated with WeAr Global Magazine and appreciate the extensive expertise of the editorial staff in the areas of fashion and retail. In 2012, we were awarded the ‘Best Fashion Retailer in the World’ award. Receiving such recognition from an internationally renowned magazine and its readership is very special and has strengthened us in our long-standing philosophy of inspiring customers and visitors with innovative and courageous concepts. We cordially congratulate the makers of WeAr Global Magazine on the 50th issue and wish them continued visionary and contentious topics. 

RENZO BRAGLIA, OWNER, BRAMA GROUP, MULTIPLE LOCATIONS
 
It is always a pleasure to browse WeAr magazine, whether to read success stories or look at inspiring images and stay updated about fashion trends. It is not only about fashion but also about art in general. Reading WeAr gives me a lot of ideas and suggestions for thinking out of the box about my work, my showrooms across Europe and my attitude towards new technologies and innovations in the fast-moving fashion world. Happy Birthday WeAr magazine!

HENNING KORB, CREATIVE DIRECTOR, APROPOS CONCEPT STORE, GERMANY 

Congratulations on the 50th issue of WeAr magazine. Consistency is so rare to find in a fast-moving and ever-changing industry. WeAr has always been inspirational to us – upcoming trends from a global perspective, new ways and ideas of offering something special and unique proves modernity and agility. By giving relevant insights and creative ideas WeAr magazine has set impulses for international retailers and the fashion industry. It is always a pleasure and a great excitement to turn those pages.  We are proud to be part of it and wish you all the best for the next 50 issues and more.

Happy anniversary!

GU QING , FOUNDER, WOLEE, CHINA

First all, happy 50th anniversary!  WeAr is always my best source on what's new in the fashion world, and I love the concept that combines fashion, art, people, etc. It's simply the best, well done!

NATALIE KINGHAM, BUYING DIRECTOR, MATCHES, UNITED KINGDOM

Happy Birthday to WeAr Global! We hope the future years are just as creative, innovative and inspiring! 

DUNIA GRONINA, OWNER, LIVESHOWROOM, RUSSIA

Dearest WeAr! Thank you for existing! For looking right into me from a random table in a random showroom several years ago and staying in my heart ever since. You have been an inspiration, a point of reference, a starting point for research, a source of as many questions as answers. I wish you many more issues full of challenges and victories. Thank you for never failing to trigger my interest. 

