50TH ANNIVERSARY
WISHES

RETAILERS FROM AROUND THE GLOBE HAVE SENT US WONDERFUL BIRTHDAY MESSAGES.
WeAr CHUFFED.

TIZIANA FAUSTI
OWNER, TIZIANA FAUSTI,
ITALY

| consider WeAr Global Magazine a valuable voice in

luxury fashion and the latest trends, interpreting contem-
HENNING KORB

N porary lifestyle with a vanguard vision. | also appreciate the
CREATIVE DIRECTOR, APROPOS

sensible and skilled focus on art. With its captivating covers and editorial graphics
CONCEPT STORE, GERMANY

it is an inspiring guide for buyers, customers and all the fashion business. Surely

. ) ) a must-read magazine!
Congratulations on the 50th issue of WeAr magazine.

Consistency is so rare to find in a fast-moving and ever-

changing industry. WeAr has always been inspirational to

us — upcoming trends from a global perspective, new ways and

ideas of offering something special and unique proves modernity and agility. By

giving relevant insights and creative ideas WeAr magazine has set impulses for
RENZO BRAGLIA

OWNER, BRAMA GROUP,
MULTIPLE LOCATIONS

international retailers and the fashion industry. It is always a pleasure and a great
excitement to turn those pages. We are proud to be part of it and wish you all
the best for the next 50 issues and more.

Happy anniversary!

It is always a pleasure to browse WeAr magazine,
whether to read success stories or look at inspiring

images and stay updated about fashion trends. It is not
only about fashion but also about art in general. Reading WeAr

gives me a lot of ideas and suggestions for thinking out of the box about my work,

ALFREDO CANDUCCI my showrooms across Europe and my attitude towards new technologies and

PAIS FERREIRA innovations in the fast-moving fashion world. Happy Birthday WeAr magazine!
SALES AND BUSINESS

DEVELOPMENT DIRECTOR,
TOMORROW LTD.,
MULTIPLE LOCATIONS

WeAr Global Magazine is the perfect combination of art and

fashion. It is an inspiring platform to refer to in order to stay informed about the
MARK WERTS

FOUNDER AND CEO, AMERICAN RAG,
USA

latest trends and gain a deeper insight into the industry. It raises awareness of
the different facets that build the perception of the fashion industry where art
and fashion come together as one. It is always a pleasure to read WeAr Global
Magazine, as its images are always interesting and unique, creating a major focus

] o i WeAr has, unquestionably, the best fashion photos
on the product itself rather than the description of it.

of any fashion magazine | know. | find the artisan and

soulful presentation refreshing in this hyper sleek world...
WeAr is stylish rather than trendy and stands head and shoul-
ders above the vast majority of fashion publications from any country. BRAVO!



