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Born in 2005, Myths is characterised by its con-
tinuous research in textiles and groundbreaking
treatments. Its mission: to be an innovator in the
trousers segment while enshrining exquisite taste
and simplicity with a particular attention to detail
and modern, up-to-date fits. ‘Fresco di Lana’ is
an iconic Myths product where woollen textiles are
transformed into unique and inimitable, state-of-
the-art pieces. This is achieved through a patented
fabric ageing technology. The final outcome is a
“dream-pant”.
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