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BOMBOOGIE: EMOTIONAL INTELLIGENCE

‘Heritage’ and ‘emotion’ are the perfect words to describe Bomboogie. Since its inception, the brand has been associated with utilitarian and military aesthetics in menswear and womenswear. ‘Bomboogie’ was the name of an American WWII bomber, also known as the B17. One of those planes took off for the last time in 1944 and disappeared under mysterious circumstances. Boombogie’s brand name and logo symbolize the propeller that still keeps going. Nowadays the collections are designed, manufactured and distributed by the Italian company Space 2000 S.p.a., founded in 1977 in Milan. 

[bookmark: _GoBack]Urban chic is the key theme of the Autumn/Winter 2017/18 collection, created for men and women who seek casualwear that can also be worn for more formal occasions. Bomboogie’s iconic outerwear has a decidedly modern vibe but is enriched with heritage elements. Parkas and ultralight down jackets are central to the men’s collections. The women’s offering includes a parka and down jackets too, paired with distinctly feminine touches, such as colorful furs. 

Always on the lookout for new experiences, Bomboogie has recently embarked on a trip around the world. Its ambassadors, Guglielmo (a chef) and Cameron (a filmmaker), set off to discover the unknown in a tuk tuk, a three-wheeled motor vehicle often seen in India and Thailand. They left Milan 16 months ago; at the time of writing they were in Singapore, having traveled across Greece, Turkey and India. WeAr is looking forward to seeing what comes out of this trip when it’s over!

www.bomboogie.com 

