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TOMMY HILFIGER
S/S 18 HIGHLIGHTS
[bookmark: _GoBack]
Tommy Hilfiger’s S/S 18 ‘Hilfiger Edition’ pays homage to the brand’s menswear heritage with time-honored classics reimagined using premium fabrics and luxurious detailing. The collection will be shown at Pitti Uomo where the installation will feature digital sales platforms and visual merchandizsing fixtures, including the brand’s Digital Showroom. Further, the company is continuing its collaboration with model Gigi Hadid, who will continue to co-design the ‘TommyXGigi’ collections for another two seasons. “The [collaboration] and our TOMMYNOW ‘See Now, Buy Now’ global runway platform are driving the strong momentum behind Tommy Hilfiger Womenswear,” said Daniel Grieder, CEO, Tommy Hilfiger Global and PVH Europe.  
www.tommy.com

HEINZ BAUER MANUFAKT 
RED BULL COLLABORATION

German leather specialist Heinz Bauer Manufakt has created a flight jacket for Flying Bulls, Red Bull's aviation fleet. Made of high-end ‘Testa di Moro’ calf leather, it features a radial engine print on the lining, which is equipped with antibacterial and anti-odor silver as well as Red Bull’s Taurex fabric. The jacket has functional details for pilots, such as a removable collar, an inside pocket for navigation equipment or iPads, a sleeve cuff with an opening that enables the wearer to check his or her watch easily and a sunglasses holder. The jacket will be available on Red Bull's and Heinz Bauer Manufakt's sites and in select stores. 

www.heinzbauer.com
www.redbull.com 

HUDSON
NEW PRESIDENT

Differential Brands Group Inc., the global consumer brand group comprised of Hudson Jeans, Robert Graham and SWIMS, announced Matthew Fior’s appointment as President of Hudson Jeans in April. Prior to this, Fior was a Chief Merchandising Officer at Lucky Brand, re-establishing the brand’s consumer targeting and cultivating relationships with existing and new accounts. He also worked at Levi Strauss & Co and Gap, Inc. Peter Kim, Founder and Vice Chairman of Hudson Jeans, commented: “I'm excited that Matthew has joined the company and believe his excellent track record will be invaluable as we execute our strategic growth plans.”
www.differentialbrandsgroup.com
www.hudsonjeans.com

FYNCH-HATTON
B2B AND ANNIVERSARY

Just in time for its 20th anniversary, German label Fynch-Hatton is launching its B2B Shop, expanding the brand's digital presence. The S/S 18 collection, inspired by the Oscar-winning movie ‘Out of Africa’ and featuring men’s knitwear, shirts, sweats, polos and T-shirts as well as an outdoor collecition, denim and men's jackets, will be the first to be digitized. Retailers can then buy the collection via an app on their iPad. The B2B Shop is a comfortable way for the clients of the brand to see the available stock for each style and order accordingly. 

www.fynch-hatton.de 

SCOTCH & SODA
THE TRAVELER’S CLOCK

For S/S 18, Scotch & Soda is inspired by brave solo travelers, particularly by the story of Robyn Davidson who trekked alone from the middle of Australia to the West Ccoast in the 1970s. In the women’s collection, faded batiks, dark florals, crinkled checks, Moroccan blanket-inspired styles and geometric patchworks create a nomadic vibe. The brand’s Amsterdam Blauw denim line carries a wanderlust edge, too: oriental patterns, Japanese calligraphy elements and kimono silhouettes are mixed with indigo washes inspired by Delftware ceramics.

www.scotch-soda.com 


GUESS
AMERICAN DANDYISM

Newly repositioned as Marciano Los Angeles, the higher-end line of Guess offers unexpected combinations of bold colours, refined textures and shiny metallic details in its A/W 2017 collection. For the first time, the looks can be completed with a brand new range of accessories. Meanwhile, the A/W 2017 collection by Guess Jeans channels a New Americana vibe, influenced by street art and the clubbing culture for women and a dandy spirit for men: think damask prints in deep shades of red or graey, luxurious velvet and silky shine fabrics. 
www.guess.com 
 

STONE ISLAND
PROTOTYPE RESEARCH SERIES 2

A cutting-edge innovator, Stone Island has presented its limited edition (only 100 pieces) Prototype Research Series jackets at Tortona Design Week in Milan. The series, launched in 2016, features garments in groundbreaking fabrics and/or treatments that have not yet been industrialized. The latest edition proposes jackets made of ‘Dyneema’, a super-light yet extremely tough fiber with increased tear, puncture, and abrasion performance. Stone Island has engineered a ready-to-dye version of the fabric by bonding it to an exclusive performance membrane with an ultra-light nylon backing. Unsurprisingly, the 100 pieces sold out within the first day.

www.stoneisland.com 
 

WHO’S NEXT
S/S 18 INSIGHTS

“The evolution of connectivity, both real and virtual, is driving the Kinship trend – which focuses on a growing sense of community, cultural sharing and breaking boundaries,” – says a spokesperson for the Who’s Next and Première Classe trade shows when musing about on the coming season. Advice for retailers embarking on S/S 18 buying? “Create a welcoming feeling in the store; be always on the lookout for new products and brands that can fuel curiosity and attract new consumers, for designers who have a real creative statement: rarity is very precious, so the customers want something that no one else has.”. 

www.whosnext-tradeshow.com
www.premiere-classe.com
 









