BUSINESS TALK

JOOP!
MEETS CANDIANI

Joop! Jeans teamed up with Candiani, one of Italy’s most innovative denim weavers, to create a unique and personal capsule collection. Several Candiani staff members each received a pair of raw denim jeans each and wore them at work for  6six months. Each pair thus ended up with individual patterns created through wear and tear, specific depending onto the lifestyle, occupation and body language movements of each worker. Joop! then transferred these unique designs onto three classic 5five-pocket, slim-fit models, naming them after Candiani’s employees: this is collaboration taken one step further.   

www.joop.com

BOGNER
AROUND THE WORLD

Bogner took inspiration for its S/S 17 collections from travelling. The womenswear line by Sônia Bogner reflects on travel souvenirs; the Fire + Ice collection focuses on the outdoors, Bogner Sports on the French Indies, and the brand’s menswear draws on trips around Cape Cod and Martha’s Vineyard. It is all too fitting a theme for a company that is venturing forward at a pace: with a new Director of International Sales, Konstantinos Balogiannis, who previously worked for Tom Tailor and Hugo Boss, Bogner is anticipating new developments in North America and the EMEA region. 
www.bogner.com

LIEBESKIND BERLIN
CHARITY BAG

Liebeskind Berlin, known for its leather bags as well as its ready-to-wear line, has created a new ‘Charity Bag’ together with MTV presenter Wana Limar. The proceeds from its sale are going to ‘Visions for Children’, a charity that facilitates education for children living in poverty. The bag is a minimalist clutch in saffron yellow with a red inlet, made from high-quality leather. It was launched shortly before Morgan Diguerher joined the brand as a creative director. Previously a creative director for accessories at Diane von Fürstenberg, he has also worked with Zadig & Voltaire, Repetto and See by Chloé.

www.liebeskind-berlin.com

LA MARTINA
#LMpolostory

La Martina promotes the one-time elitist polo sport beyond its usual aristocratic circles and to a wider audience. The brand’s latest storytelling project, #LMpolostory, combines social media and traditional communication methods in unveiling a polo player’s everyday life. To enable it, La Martina has invited key digital influencers on a journey of polo games with stopovers in Milan, London and Duüsseldorf. This project highlights La Martina’s aim to stand out from the crowd and promote fashion in an authentic and engaging way. 
www.lamartina.eu
LOTTO LEGGENDA
‘TOKYO WEDGE W’

There are trends that come back to influence our lifestyle because they embody the values of an imperishable style. In perfect tune with Lotto Leggenda’s DNA we see the comeback of the ‘Tokyo Wedge W’. Often associated with the most famous fashion bloggers, it has provens to be a terrific success thanks to its trendy color and fabric combinations and as well as its unique outsole that gives the wearer an energy boost. There are seven styles that combine leather with animal prints and woven textiles, in addition to metallic and suede styles enriched with wrinkled textile, silk or python.

www.lottoleggenda.it

GAP 
VIRTUAL DRESSING ROOM

Gap unveiled a new pilot app – ‘“DressingRoom’” – at this year’s Consumer Electronics Show in Las Vegas. Created in partnership with Google and Avametric, it enables customers to virtually ‘“try on’” clothing after creating a 3D body model based on the user’s entered height and weight. Currently, DressingRoom is exclusive to Google Tango-enabled devices. However, Gil Krakowsky, VP Global Strategy and Business Development at Gap, explained that the app is just one part of Gap’s long-term strategy in technology.

www.gapinc.com


WOLF & BADGER
FIRST US STORE

British retailer Wolf & Badger has opened its first offshoot in SoHo, New York. As with its London stores, the main draw will be independent brands, including mens- and womenswear, design products, accessories and jewelry. The store will showcase new fashion labels from around the globe, rotating the selection every three months and thus helping establish new talent. "Our lineup is known as being avant-garde and I am sure the discerning New York customer will appreciate the quality and the difference of what we are showcasing,” enthuses Henry Graham, co-founder and creative director.

www.wolfandbadger.com


GEOX
ACCESSIBLE LUXURY 

Italian footwear brand Geox launched a collaboration with prestigious Neapolitan shoe designer Ernesto Esposito. In line with the brand's strategy focused on developing the fFormal/Ddressy segment, the A/W 2017 collection is an ‘“accessible luxury’” range with attractive models, yet remaining in Geox’s traditional price bracket. The retro chic mood is made contemporary through the use of velvet, decorative elements and golden metal, with a color palette drawn from the world of gemstones. 

www.geox.com

RAINFOREST-FREE FASHION 
SUSTAINABLE VISCOSE 

Following cotton, it’ is now viscose’s turn to get eco-friendly. Its production can cause huge environmental damage due to heavy use of wood, which is. This is why GOTS, the organic textile standard, now only certifies clothes made of fiber mixes containing no more than 10% viscose or modal (the more eco-friendly lyocell can make up 30% of the blend). Several conservation groups are campaigning against viscose sourced from tropical forests. In a global ranking of leading cellulose fiber producers, the Canopy Planet Society has named the Lenzing Group number one in sustainable wood sourcing. Lenzing produces Tencel, a lyocell fiber.


Take Away
NEW RETAIL CHAIN 

Take Away, a new medium segment department store chain created by the powerful retail developer Tashir Group, has recently debuted in several shopping centers in Moscow, Russia. The concept includes a gastro-fast-food joint, a bookstore and a children's playroom, as well as a number of stores by both Russian and international labels, such as Scotch & Soda, Wrangler, Diesel, Clarks, Ben Sherman, Sultanna Frantsuzova, and many more.

http://www.tashir.ru
http://www.takeaway-shop.ru
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