MENSWEAR TREND

KING OF THE MOUNTAIN

Beatrice Campani

FLEECE, FUR, ROPES: NO, WE ARE NOT PACKING FOR A TRIP TO THE ALPS – WE’RE LOOKING AT THE A/W 2017 MENSWEAR OFFERING

This season’s menswear themes revolve around mountaineering and skiing. This inspiration is evident at Moncler Gamme Bleu, where creative director Thom Browne has mixed the brand’s expertise in activewear and outerwear with his signature tailoring and quirky, offbeat styling featuring skillful layering. High-tech fabrics and mountaineering details, such as rope and high-viz straps, play a key role. The collection includes pea coats, a Chesterfield coat, a trench, capes, a cardigan, polo shirts, trousers and shorts with alpine hints, as well as more overtly outdoors-inspired styles such as a jumpsuit and oversized bomber jackets. 

[bookmark: _GoBack]Tod’s offers a very subtle and elegant take on the mountain theme, with thick-soled ankle boots, hooded down jackets and quilted coats. Meanwhile, Francesco Risso, with his debut collection at Marni, proposed colorful activewear with exaggerated proportions and ski materials. Oversized furs are the new must-have for men, alongside bright fleece sweaters. At Loewe, too, creative director Jonathan Anderson proposes an alpine vibe, with hand-knitted sweaters, shearling coats and patchwork jackets. 

Colors, often used to contrast accents, are also key at Bogner where they highlight the collection’s new sporty focus and reference the brand’s ski wear heritage. The most iconic looks include a red down parka with a detachable raccoon collar worn over a knitted sports coat with a pre-washed wool finish, and the merino roll-neck and pigment garment-dyed corduroy pants. For the first time in history, the label’s lightweight down line is available in twelve different colors: enough to make the male customer feel on top of the world.

