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PASTURES NEW

WeEArR ASKS SOME LEADING FASHION PLAYERS: “WHERE, OUTSIDE THE USUAL MILAN-PARIS-NEW YORK CIRCUIT, IS TODAY’S MOST VIBRANT FASHION SCENE?” 

KILLICK DATTA, CHAIRMAN AND CEO, GLOBAL BRAND PARTNERS

I enjoy shopping in Tokyo and Seoul. They shop the whole world for the best products and all of these retailers then strive to show diversity and variations in their merchandise mix.

ROBIN CHRETIEN, FOUNDER AND DESIGNER, ROBIN’S JEAN
The Asian scene is definitely the emerging place for both interesting fashion and great retail. I spend a great amount of time in cities such as Seoul, Hong Kong, and Shanghai, and the energy created by those young and talented artists is a great vector of positive vibes. Of course, Asia is not the only place to be,: cities such as Los Angeles, London, andor Berlin are constantly re-inventing themselves to remain top fashion destinations all year long.
JOCHEN BAUER, OWNER, HEINZ BAUER MANUFAKT

Great inspiration for fashion trends is still available in London and Tokyo. I know this from looking at shop windows and visual merchandizsing, but also just from walking the streets,  which naturally offer a reflection of urban society.

ANDREW BERG, PRESIDENT, ROBERT GRAHAM

While designers & models bi-annually flock to NYC biannually for fashion week, California’s Venice Beach has also been brewing over the last decade, showing that the Southern California area is an inspiration for fashion and design enthusiasts. With our flagship store in the thick of it all on Abbot Kinney, the Boulevard has all the fashion and of-the-moment food experiences with plenty of cool people watching spots to savor. It is one of Los Angeles’s most creative destinations – quintessentially L.A. blended with an international flair for tourists and locals. 
 
[bookmark: _GoBack]THOMAS BUNGARDT, CEO, LIEBLINGSSTÜCK
Tokyo: stylish boulevards, shopping paradise, sophisticated, high fashion and experimental, especially the hipsters of Harajuku. Los Angeles: pPure urban culture! If you mind your head – you open your mind! 
BRIGITTE DANIELMEYER, LIEBESKIND

For me, it's Tokyo and Berlin. New, unusual stores, far from the mainstream. These cities have a different vibe and a real energy. Unique concepts and products – even their advertising is different.

LUCA BERTI, ART DIRECTOR, CROCKER??????, CEO, Crocker NAME OF CEO COMING SHORTLY
Shanghai is where the new trends will be coming from. Though, until recently, it was a place that mainly produced cheap copies of European labels, in the future it will be considered a fashion capital, as Asia takes the place of Europe and the USA in terms of fashion sales volumes. The young people in China are not interested in the historic Italian and French luxury brands: they look to Korea, Japan and Northern Europe for cutting-edge trends, which they reinterpret in their unique way.


