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CLOTHES OF THE FUTURE ARE MORE THAN PRETTY FROCKS.
The world was introduced to smart fashion in 2012 when Google announced the launch of Google Glass, the now off-the-market tech eyeglasses that retailed for 1,500 USD. Today, the once foreign landscape of wearable tech has unfolded into a burgeoning market. In addition to accessories, outerwear and swimwear, numerous product categories are being tested by brands, advancing fashion beyond personal style.
Google is continuing its forays into fashion in a partnership with Levi’s ‘Project Jacquard’, a platform designed to create clothing with device-like functions. The first result of their collaboration, Levi’s ‘Commuter Trucker Jacket’, utilizes a conductive yarn to provide connectivity to a smartphone via a detachable smart tab. The aim is to allow the wearer – probably a cyclist – to control apps, such as music and maps, through the sleeve while in motion. The jacket is expected to be released this year.
French fashion tech-company Spinali Design offers smart items including dresses, bags and denim. Its prominent ‘Neviano’ swimsuit, retailing for 142 USD, employs a sensor that alerts the wearer to high levels of sun exposure and when to apply sunscreen. Linking to an app, the waterproof device monitors the temperature throughout the day to send warnings according to the wearer’s skin type. The company’s ‘Essential Jeans’, with retail price tags starting at 87 USD, offer a geolocation feature that delivers vibrations on either the left or right side to help direct the wearer to a location.  
Meanwhile, Japanese fashion house Etw. Vonneguet, led by designer Olga, is working on the ‘Heater Parker’ hoodie that utilizes an iron-on electronic circuit and conductive adhesive to generate heat in order to maximize the wearer’s comfort. It is set to display at the Wearable EXPO – Wearable Device and Technology Expo in Tokyo in 2018. 
Smart clothing can also address humanitarian issues. Kickstarter-backed brand ADIFF produces unisex, one-size products that can transform into lifesaving gear, including sleeping bags and tents. By developing the line, founder and CEO Angela Luna, Parsons’ 2016 Designer of the Year, intends to tackle the global refugee crisis.
Wearable tech specialist Elena Eberhard of the Academy of Art University drives home the importance of advancing fashion via smart clothing. “Items will be designed to improve health, help with disease prevention, security and productivity,” she explains. As for the future, Eberhard continues, “the fashion designers of tomorrow have to be able to collaborate with engineers, speak their language and manipulate new materials that have never been used in fashion before”. It is time retailers started learning that ‘language’, too.

