


COTERIE
EXPANDING THE OFFER

This September, Danielle Licata, Show Director of Coterie, aims to expand the show offerings, challenging boutiques and ready-to-wear stores to build outexpand their portfolios  of offerings and introduce beauty, apothecary, home, and giftware to consumers. Coterie, the premier destination for contemporary and designer apparel, accessories and footwear for women, is recognized as the platform for generating revenue and inspiring trends. Held at the Javits Center in New York on September 17 – 19, 2017, with partnerships to be announced this summer. 

www.ubmfashion.com/shows/coterie

ALBERTO
[bookmark: _GoBack]HIKING LINE
Activewear has lately become an important fashion segment. This is why Alberto, the German trouser specialist that combines design, luxury and comfort with functionality, is even more relevant now than ever before. Having The brand has been creating bike and tennis gear,  as well asand golf collections, for years, this and brand knows how to make a garment that is wearable at any time of the day, in any country and in any climate. Its latest sportswear addition is a special hiking line that is launching for S/S 18. The collection will consist of three pieces that are all highly functional, durable and smart, so keen hikers can be dressed to the nines whilst ascending or whilst having fooddining atop a mountain. 
www.alberto-pants.com 
LVMH

MULTIBRAND E-SHOP
The world’s biggest fashion and luxury goods group, LVMH, has announced the launch of its multilabel online store, 24 Sèvres, in June 2017. The name derives from ‘’24 rue de Sèvres’, the address where the world’s first department store Le Bon Marché – now also owned by LVMH – is located.  Featuring fashion, beauty and travel brands, the e-tailer will sell collections by the group’s own labels, such as Dior, Fendi and Louis Vuitton, as well as other designers, including Prada, Maison Margiela and A.P.C. 
www.24sevres.com 








