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Since its inception in the 1980s, Scotch & Soda has been unabashedly proud of its Amsterdam roots. ‘From Amsterdam, from everywhere’ and ‘inspired by the world and curated by Amsterdam’ are the brand’s catchphrases describing its cool, eclectic, yet understated collections. “We always say that it’s our Amsterdam spirit – openness, free-thinking and perseverance – that makes us unique,” explains the brand’s Creative Director Marlou van Engelen.

[bookmark: _GoBack]This year, however, the label has decided to bridge the two parts of that motto – ‘the world’ and ‘Amsterdam’ – and discover all the places called ‘Amsterdam’ around the globe. A big task, considering that the world’s twelve Amsterdams lie as far and wide as the middle of the Indian Ocean and the US state of Ohio. One Amsterdam even happens to be situated halfway between Norway and the North Pole. And of course the Scotch & Soda team simply had to venture there.
 
The creative result of this journey? A film and a campaign shoot that follows stubbornly curious characters trekking across frozen fjords to the snowy peaks of Amsterdamoya, a remote island in the Norwegian archipelago of Svalbard that has never hosted a film crew. Beautifully layered up against the subzero temperatures, they wander along the seemingly endless expanse of tundra. Shot by award-winning Swedish photographer Elisabeth Toll, the story is an ode to wanderlust, crossing borders and challenging boundaries – everything that is so central to Scotch & Soda’s DNA.

Poignantly, the voiceover in the film parallels the icy beauty of Amsterdamoya to the flatland charm of the original Amsterdam, the one where Scotch & Soda’s collections are conceived and created in their canal-side design studio inside a former church. As van Engelen jokes, “[this trip] made us realize that Amsterdam is wherever you want it to be”. Scotch & Soda’s global presence (the brand has over 190 stores, and can be found in over 8,000 doors including the best global department stores and independent retailers) certainly confirms this idea. 

www.scotch-soda.com





