LABEL ON THE RISE

FYNCH-HATTON

Roger Brandts wanted to create high quality, perfect fit basics for the modern gentleman at a reasonable price. This vision, combined with his passion for Africa, gave birth to Fynch-Hatton. The brand is named after, and inspired by, the English nobleman and big game hunter Finch Hatton, the protagonist of the film ‘Out of Africa’. The label’s campaigns show male friendship in a safari setting; one can almost picture the elephants striding in the background. 

Formerly a buyer, Brandts stresses that his brand’s imagery and visual merchandising strategies help his retail clients to achieve a better sell-through rate. “We would like to be on the same side of the table as the retailer, understand him and offer solutions such as visual merchandising, training and digital content,”, he explains. It is hardly surprising that the brand’s strong visuals convert into sales: they convey the feelings of freedom, adventure and masculinity. 

[bookmark: _GoBack]Originally focusing on men’s knitwear, Fynch-Hatton later developed into a fully -fledged lifestyle brand, with collections featuring shirts, jackets, trousers, footwear and accessories. Brandts carefully selects his suppliers in order to keep his business as sustainable as possible while remaining profitable. Together with the German charity Welthungerhilfe, the brand launched the project ‘Partner for Africa’ that helps to install drinking water fountains and facilitates other developments to improve lives on the continent. It also supports cotton farmers in the sub-Saharan region by utilisingutilizing locally made cotton in some of the products. 

Fynch-Hatton has a clear eye for exports, which already accounts for 52% of its overall sales. The brand is already available in 42 countries and has over 2,250 POS. Its current foci are China, where it already has 14 shops-in-shops, and Canada, used as an access point to the American continent. In Germany, it has seven own stores as well as 40 shops-in-shops. Fynch-Hatton’s turnover for 2023 is predicted at to be 100 million EUR. For the label’s 20th anniversary in 2018, Brandts plans to open pop-up stores and extend the offering to include a womenswear segment. A capsule is already in being tested in their store in Mönchengladbach.
www.fynch-hatton.de

