


RAINFOREST-FREE FASHION 
SUSTAINABLE VISCOSE 

Following cotton, it’s now viscose’s turn to get eco-friendly. Its production can cause huge environmental damage due to the heavy use of wood. That is why GOTS, the organic textile standard, now only certifies clothes made of fiber mixes containing no more than 10% viscose or modal (eco-friendlier lyocell can make up 30% of the blend). Several conservation groups are campaigning against viscose sourced from tropical forests. In a global ranking of leading cellulose fiber producers, the Canopy Planet Society has named the Lenzing Group number one in sustainable wood sourcing. Lenzing produces Tencel, a lyocell fiber.

BIRKENSTOCK
NEW RETAIL CONCEPT

From comfy footwear brand to fashion label: Birkenstock recently showcased its first S/S 18 ready-to-wear collection for men and women in Paris and . And in July, the brand celebrated the launch of its ‘Birkenstock Box’ retail experiment in the courtyard of Andreas Murkudis, Berlin’s much-celebrated high fashion concept store. The architectural duo behind Gonzalez–Haase have transformed a freight container into a mobile showroom. The exterior has beenis chrome plated, one side replaced with a window and plenty of space left inside for creative design. The Box will tour a series of chosen international locations, and each stop will featuringe limited edition models created in partnership with retailers: thus, after Berlin, the  container went to , the container was moved to the Hamptons store of US brand Kirna Zabête.

www.birkenstockbox.com

PLUS-SIZE FASHION
An overlooked target group

Two thirds of American women wear plus sizes; in Europe, it’s one in two. And more and more teenagers are buying plus size fashion: in the US, the number grew to 34 percent (an increase of 15 percent) between 2012 and 2015. They are the fashion consumers of tomorrow: “Teens are reinvigorating the plus-size market,” said Marshal Cohen, chief industry analyst at The NPD Group, Inc. “Today’s young consumers know what they want and won’t settle for less.” But pretty plus-size styles are hard to come by. Now online personal styling service Dia&Co has launched its #MoveFashionForward campaign, which aimings to encourage designers to offer more plus-size creations. In return, the company will help them scale sizing and offer marketing support.  

www.dia.com

LIEBLINGSSTÜCK
COME CLOSER

Lieblingsstück, the German label with a heart, continues to focus on its retail partners with its ‘Come Closer’ campaign, . Long-term retail collaborators are providing themed with a POS whose materials and colors can be individually adapted to suit the retail setting. It’s all made possible thanksdue to a modular rear panel system. Over 80 of these shops-in-shops, which go by the name of ‘Create Your Own Shop Concept’, can already be found in upscale specialized stores and branch retail. What’s more, tThis buying season will also see the launch of the ‘Bloggers’ Favorite’ collection. Here limited-edition outfits featuring field jackets, knitsted tops, sweatshirts and T-shirts are posted to coincide with roll-out by bloggers who have the right reach, thus allowing Lieblingsstück’s retail partners to market goods both digitally and innovatively.
www.lieblingsstueck.com

CONVERSE X COLETTE X CLUB 75 
A TRIPLE ‘C’ COLLABORATION

Footwear label Converse, concept store Colette and streetwear retailer Club 75 are celebrating the twentieth anniversary of Colette and the second birthday of Club 75 with a collection that is a tribute to Colette and Parisian style in general. It features two iconic 1970s sneaker models, ‘One Star’ and ‘Chuck Taylor’, in red, white and blue – a nod to the French flag. There are also several designs created by Parisian artist So Me. The sneakers retail at 100 EUR.
www.club75.fr
www.colette.fr 
www.converse.com 


ALBERTO
[bookmark: _GoBack]TROUSER STORE 

Alberto began to develop pants for professional athletes at a time when designated golf trousers did not exist. Fashion and function met in the perfect pant to be worn while golfing, on a bike or hiking. What began as a small project evolved into a prestigious brand that enjoys popularity in Europe and beyond. Alberto recently opened a shop dedicated to these trousers next to its concept store in Mönchengladbach. OThe store will be operated by staff from the label’s headquarters, it enablesing the brand to receive direct consumer feedback. Marco Lanowy, the brand’s Managing Director, explains: “We apply sports metaphors to our vision: talent is [important], howeverbut, only constant training will take you to the very top.” 
www.alberto-pants.com 



