FRANKIE 
NEW RETAIL LAYOUT

[bookmark: _GoBack]Frankie, a US-based ready-to-wear brand for men and women, is rethinking traditional retail layout in its innovative flagship store in Los Angeles’ Arts District. Together with the furniture company Bureau Spectacular, it has designed a staircase that contains nine individual geometric components, each serving a function vital for a retail environment, such as a fitting room, displays and a checkout area. This modular item can also be taken apart to create a traditional shop floor. The idea is to enable the store to be quickly transformed into a location ready to host art events, film screenings or performances.
www.frankie-us.com
