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Today you attract people by creating clear and smaller concepts, and by staying true to your brand’s DNA. It’s all about energy and inviting people to join your community. You have to stand for something, and you have to stand up for your beliefs – a brand without a clear identity and strong values is not relevant today.

Getting rid of the in-between products and concentrating on items that truly reflect your company’s DNA has a positive effect on the sell-through. In other words, good sell-through goes hand in hand with a tightly curated concept.
 
[bookmark: _GoBack]What we value in our brands is striving for new heights in creativity. It’s not about the number of products in a collection – it’s about a strong, clear direction throughout. We appreciate labels that make us want to be part of their universe and that are consistent. So, what we look for is consistency, creativity and concept.




