


RIFLE
KORA INVESTMENTS REVAMP

Italian denim brand Rifle, founded in Florence in 1958 by Giulio and Fiorenzo Fratini, celebrates its 60th anniversary with a new vision. It has a new partner, Kora Investments, and a new CEO, Franco Marianelli, who will oversee an overhaul of the brand, drawing on his extensive experience in casualwear and sportswear. The revamped collection will include styles inspired by the brand’s archives; womenswear will take on a distinct fashion vibe, and the line will include items targeting millennials. The brand will also place a premium on digital strategies, both in retail and communications. 
www.riflejeans.com 

LA MARTINA
‘FLASH’ COLLECTION

In January 2018, La Martina is teaming up with influencer Mariano di Vaio to introduce its ‘Flash’ collection. The eight-piece line of polo shirts will be launched simultaneously at an event during Pitti Uomo, on La Martina’s social networks and on Di Vaio’s Instagram. It includes a tricot polo and a classic polo with the La Martina logo and proposes a new range of colors inspired by polo uniforms from the 1940s and 50s. The collection signals the start of La Martina’s new ‘See Now, Buy Now’ strategy. 
www.lamartina.com 

BOGNER
RETAIL EXPANSION
Bogner is expanding its retail network with new monobrand stores and shop-in-shops. To enhance its regional presence, the brand has opened an innovative store in Constance, Germany. Its location at the heart of the ‘border triangle’ near Austria and Switzerland means the label’s vision reaches all of the D-A-CH markets. Bogner has also opened a shop in Prague’s Chodov shopping center, a recently extended luxury shopping mall. Furthermore, early 2018 will see the Bogner House Munich converted into an exclusive Bogner flagship store. 
www.bogner.com

STONE ISLAND
GROWTH IN 2017
Business is going well at Stone Island. At the time of writing, the brand is expecting to close the 2017 fiscal year with a revenue of €147 million (+36% compared to 2016) and an EBITDA increase of 70%. Sales are accelerating both in Italy and in foreign markets; orders taken for S/S 18 show a growth of 35% compared to S/S 17. In Spring 2018, the brand will open a new flagship store in Venice; it is also looking for locations in Tokyo and Milan.
www.stoneisland.com 

NOBIS
PARIS SAINT-GERMAIN SPECIAL
nobis, the Toronto-based brand specializing in highly functional and fashion-forward outerwear, has teamed up with the Paris Saint-Germain football club for a limited-edition collaboration. The resulting ‘Alpha PSG’ style is available at the Paris Saint-Germain store network in Paris and online, as well as in nobis’ Parisian pop-up store and Toronto flagship, and at select retailers around the world. This waterproof breathable jacket made with Canadian origin white duck down comes in navy and black colorways and is emblazoned with both the Paris Saint-Germain and nobis logos. It retails at 899 EUR.

www.nobis.com 





