





OOF
COLOREVERSIBLE 

Launched in 2016, OOF’s brand name and iconic logo were inspired by an eponymous painting by pop-artist Ed Ruscha. The label’s DNA is encompassed in the neologism ‘coloreversible’: every jacket combines two color schemes, shapes and techniques and is completely reversible; each side has its own distinctive look and functionality. The idea of an identity that can be dismantled and reassembled is in line with the brand’s philosophy. For S/S 18, OOF is adding new fabrics, including a shape-memory textile for men, an ultra-light crinkle effect fabric for women and iridescent light nylons. 
www.oofwear.com

SUN68
S/S 18 AND NEW PR

For S/S 18, iconic Italian casualwear brand SUN68 is adding new lines to its basic sporty range. The two main themes are romantics (think delicate lace and refined details) and fun (cue bright colors, floral prints and graphic applications). In other news, the brand is continuing its expansion in Germany and Austria: building on the success of its distribution in collaboration with Modeagentur Weiss that placed SUN68 in the market’s top stores, the label has now partnered with the renowned PR agency Think Inc. to enhance its communications in German-speaking countries.

www.sun68.com 

TOMMY HILFIGER
ADAPTIVE LINE 

Tommy Hilfiger is never short of visionary ideas. Its latest adaptive line is designed to make life easier for people with disabilities and their caregivers: magnetic and Velcro closures allow wearers with limited mobility to dress themselves easily, and adjusted leg openings and hems account for leg braces and orthotics. The collection counts 37 menswear and 34 womenswear styles. Another much talked about line from Tommy Hilfiger is its collaboration with the cult label Vetements, comprising unisex items such as oversized hoodies, T-shirts, beanies and socks.
www.tommy.com 

SAND COPENHAGEN
RETRO AND TRAVEL

Scandinavian brand Sand Copenhagen explores world travel themes in its S/S 2018 menswear collection. From the spicy shades of Marrakesh to the soft watercolors of Miami, these references translate into a bohemian line featuring half-lined blazers with pointed dandy lapels, pique polo shirts and a cool suit in summer check. The womenswear line is inspired by the glamorous 1950s, nonconformist 1960s and the 1970s. Coats with a retro feel, fluid trousers, power suits in vibrant colors and statement sweaters are key, with sensual silks and extravagant prints adding a distinctly feminine twist.

www.sandcopenhagen.com

JOOP!
DARE IT!

In its S/S 18 collection, Joop! is focusing on the independent and inquisitive man raised between generations X and Y. The generally slim silhouette is relaxed by using loosely flowing forms, especially in the trousers segment, with pleated waistbands and a wider leg. Jackets have an ultra-soft structure and exquisite details, such as a color-coordinated flower on the lapel and a stand-up collar. The brand is also introducing a wedding capsule: a slim-fit suit with peak lapels has an inside ring pocket with an embroidered message that reads “Dare it!” 
www.joop.com 

PARAJUMPERS
NEW A/W 18 LINES

A/W 18 sees the launch of several new lines by Parajumpers, alongside new developments within existing collections. The brand’s longtime guest designer Yoshinori Ono is introducing the ‘Kegen Packable’ capsule, with warm lightweight down jackets that can be packed up into a small bag. The new ‘Coated’ line by Agnes Kemeny is a compromise between the classic coat and the practical puffer. Finally, the ‘Light Weights’ family features two new lines: ‘Sheen’, crafted from shiny polyester, and ‘Sleek Puffer’, a waterproof range of knitted three-layer outerwear that does not let water seep through.

www.parajumpers.it 

CALVIN KLEIN
MEETS ANDY WARHOL

[bookmark: _GoBack]A subsidiary of the PVH Group, Calvin Klein has entered a four-year partnership with the Andy Warhol Foundation that will grant the label unprecedented access to the artist’s works, including those that have never been published before, and the right to incorporate them in the collections. The brand’s creative director Raf Simons is a fan of the artist and has already used Warhol’s photo prints on denim, skirts and dresses. The Foundation had previously partnered with Comme des Garçons and Dior, but this is its biggest collaboration to date. It will last through 2020. 

www.calvinklein.com 





