


PRONOUNCE

[bookmark: _GoBack]Pronounce is China’s newest menswear sensation. After winning ‘The Latest Fashion Buzz’ award at Pitti Immagine and a spot to show at London Fashion Week Men’s, sponsored by GQ China, the design duo of Jason Li and Yun Zhou is taking Shanghai street and workwear aesthetics to a global audience; their collection can be found at Lane Crawford, I.T Beijing Market and H.Lorenzo. Both designers trained in Europe but recently moved back to China, where they have been re-inspired by everyday life and how Chinese people dress. Their design ethos is centered on subtle details and finishings, such as custom silver metal loops that are as functional as they are aesthetic. For S/S 18 they were inspired by shadows, hence a color palette that is dominated by a range of purples. The designers describe these elements as neither warm nor cold, so to them this palette is prominently neutral. The label is represented by NOT Showroom.

www.pronouncestudio.com 

HECHO

Hecho is a Mexico City-based resort wear brand founded by Jack Miner, formerly an analyst at Burch Creative Capital. Its style channels relaxed minimalism with subtle decorative flourishes, drawing inspiration from Mexico City’s rich history and contemporary art scene. The clothes are lightweight, sophisticated, and move easily from the poolside to the dinner table. Hecho has only seen three seasons of ready-to-wear, but is already attracting the attention of retailers such as Barneys in New York and Matchesfashion.com in the United Kingdom. The S/S 2018 collection has expanded on the brand’s core staples with new, breathable fabrics, such as cotton wovens and knit linens. Certain items feature playful embroidery and color contrasts slightly reminiscent of Mexican surrealist artist Pedro Friedeberg. However, while Hecho draws heavily from the energy of Mexico City and its art scene, the essential simplicity of its clothing gives it a design familiarity that appeals across the spectrum of menswear tastes. 

www.hechomxcty.com 

GUSTAV VON ASCHENBACH

Acclaimed designer Robert Geller, lauded by fashion insiders for his work at Cloak (together with Alexandre Plokhov) and his own eponymous label, launched a new menswear brand at New York Fashion Week in summer 2017. The brand name, Gustav Von Aschenbach, is borrowed from Thomas Mann’s ‘Death in Venice’, a novella about a writer pondering his youth. Unsurprisingly, references include nods to the novel’s main themes, such as Freud’s theories and ancient Greek mythology. The S/S 2018 collection features pure and minimal, yet warm and comforting styles, such as oversized jackets and wide-legged pants. The main colors are red, ochre, concrete green, topaz and black, creating a refined, balanced mood, while Japanese fabrics and slouchy silhouettes offer a cozy, slightly worn, ‘broken-into’ feel. Gustav Von Aschenbach will be sold in stores including Biggercode (New York), SHIPS (Japan) and Supplies and Co (Singapore) as well as online at East Dane and Garmentory.

 





