


EASTERN PROMISES 
Angela Cavalca
NO LONGER A REPOSITORY FOR STEREOTYPICAL ASIAN STYLES, THE NEW WAVE OF ORIENTALISM OFFERS CONTEMPORARY MULTICULTURAL VISIONS OF THE GLOBAL EAST 
[bookmark: _GoBack]Chinoiserie, Persian-style boudoirs and Turkish smoking rooms are cropping up in creative directors’ mood boards with increasing frequency. However, these days they are interpreted in contemporary, urban and multicultural ways suggestive of brands embracing a global world, rather than mining one country’s traditional heritage for inspiration.
In Etro’s menswear collection, elegant, light-colored ornamented ensembles are reminiscent of Gimmo Etro’s travels in India. At Kenzo, the S/S 18 menswear collection was modelled predominantly by Far Eastern models, and styling featured Korean collar shirts inspired by traditional Asian styles and worn with neck ties. Belgian designers Tom Notte and Bart Vandebosch offer a streetwear take on Orientalism in their collection for Les Hommes, with metallic embroideries of dragons on bomber jackets and kimono-inspired shirts.  
Kimono motifs continue in the Emporio Armani line, where oriental patterns meet silk fabrics with an urban allure and shades of dark blue nuance, a key color for the coming seasons. Meanwhile, the Asian wave at Dolce & Gabbana is an exuberant mix of references to Japanese Ukiyo-e painting, Muay Thai boxing and the eclectic street style of Asian megalopolises. The trend is being explored by retailers, too: London’s Harvey Nichols opened a pop–up in partnership with the Japanese retailer Beams, offering an insight into the life of the modern Tokyo man through an edit of apparel, accessories and homeware.  






