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We are always searching looking for well-made, sustainable and authentic products that make life better both for workers and customers. For the next season, we are on the lookout for brands that have a strong street identity but are very wearable and fit just right, like those we could easily find in the ‘90s (we are really looking back to the ‘90s right now). Products that work well across the seasons include sneakers, coats, trousers and sweatshirts. 

We do a lot of in-store events, such as brand launches, and work with fair ttrade or local suppliers for these events, serving Paris-made beer, organic food and so on. We also create the experience by making customers feel at home: we are not intrusive ‘hard -sellers’ like those you encounter in some retail chains. We don’t rush in with a “Hhello, -can- I -help -you?” as soon as someone steps in: instead, we show that we are here and willing to share our knowledge of –, and passion for –, our products, but only if the customer is keen to listen. 

www.centrecommercial.cc





