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[bookmark: _GoBack]My wife Jackie O’Brien, who founded the store 12 years ago, has always gone with her feelings and experience, as do I. So, in the coming season, we will, as always, buy what we like, rather than buying what we think we should be buying. 

In terms of transeasonal offer, we find the product category that works best is the T-shirt – from new interesting graphic T collections to the entry point item of a luxury collection. 

Through my time as a co-founder of Surface to Air, events have always played a key role in promoting the brand, and the same applies at Jonathan+Olivia. This year we had in-store events that ranged from an intimate sit-down lunch with fashion icon Iris Apfel, which was sponsored by Atelier Swarovski, to the launch of our own in-house collaborative T-shirt collection ‘Family’ in aid of the charity War Child charity, to a co-hosted event with Adidas for the launch of the ‘Spezials’ collection. 

www.jonathanandolivia.com 






