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[bookmark: _GoBack]One key trend for the industry will be direct communication with the end consumer. Hence the strategic question: in the future, how do we not only reach relevant store buyers but also the relevant end consumer (B2C)? How can we achieve a 360-degree outlook, creating a purposeful connection and integration of the distribution channels with a consistent and service-oriented brand experience?
The second trend is sustainable production. The industry is responsible for the ethical and moral manufacturing of its products. How can our trade be sustainable, protect resources and the environment? 






